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Events Organized

Academic Year 2024-25

S. | Activities Topics Date Resource person
No.
1 | Guest Lecture | Advertising, The Iceberg | 19.04.2024 | Mrs. KeerthanaS
(Alumni) Of  Branding.  The Branch Head,
Hidden Backstory Of Geojit Financial Services Pvt. Ltd.
Building Brands Batch: 2011-2013
2 | Guest Lecture | Helping Brands Find | 10.07.2024 | Mr. Raghavendran Jaishankar,
(Alumni) Their Voice Business Head - Marketing
ZKI Marketing
Batch: 2011-13
3 | Guest Lecture | Social Media Marketing | 05.09.2024 | Mr. Amos Gamaleal David

Global Education Officer
Panimalar Engineering College

Name of the Event 1: Advertising, The Iceberg Of Branding. The Hidden Backstory
Of Building Brands

Photo of the Event

Mrs. Keerthana S, Branch Head, Geojit Financial Services Pvt. Ltd. (Batch: 2011-2013)
delivered a talk on Advertising, The Iceberg Of Branding. The Hidden Backstory
Of Building Brands to MBA Students on 19-04-2024.

Description about the event

Mrs. Keerthana S, Branch Head gave lecture is on ""Advertising, The Iceberg of Branding:
The Hidden Backstory of Building Brands'* explores the concept that advertising, often seen
as the most visible part of a brand, is merely the "tip of the iceberg." The larger, hidden part of
the brand is built through strategic, long-term efforts in areas beyond just marketing campaigns.
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He covered the following topics:

The Iceberg Metaphor

Strategic Brand Building

Brand Identity Development

Customer Perception and Trust

The Role of Advertising

Brand Loyalty and Emotional Connections
Cultural Relevance

Case Studies of Iconic Brands

The Evolution of Advertising

He emphasized that while advertising is crucial, it is only a small part of a larger, holistic
approach to building a strong, sustainable brand. True branding requires a deep investment in
the hidden elements product quality, customer service, corporate culture, and values which
collectively form the foundation of a brand's reputation and consumer trust.

Name of the Event 2: Helping Brands Find Their Voice

Photo of the Event

M. Jayakumar, Business Head delivered a talk on Helping Brands Find Their Voice to

MBA Students on 10-07-2024.

Description about the event

e Mr. Raghavendran Jaishankar, Business Head — Marketing, ZKL Marketing gave lecture

is on "Helping Brands Find Their Voice".

e He discussed about Historical Context, the strategies and methodologies for creating a

strong, consistent brand identity through communication.

e He discussed about Understanding Brand Identity, Target Audience Insight, Storytelling,

Consistency Across Channels, The Role of Tone and Language, Brand Positioning, Crisis

Communication, Collaborating with Influencers and Ambassadors, Case Studies &

Examples.
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Name of the Event 3: Social Media Marketing

Photo of the Event

Mr. Amos Gamaleal David, Global Education Officer, delivered a talk on Social Media
Marketing to MBA Students on 05.09.2023.

Description about the event

e Mr. Amos Gamaleal David, Global Education Officer gave lecture is on Social Media
Marketing.

e He discussed about Social Media Marketing is a crucial element in today's digital
marketing landscape, leveraging platforms like Facebook, Instagram, Twitter, LinkedIn,
TikTok, and others to connect with audiences, build brand awareness, and drive business
growth.

e He also discussed about Platform-Specific Strategies, Content Creation & Storytelling,
Paid Social Media Advertising, Influencer Marketing, Engagement and Community
Building, Social Listening, Measuring Performance (Analytics), Consistency and
Frequency, Social Media Trends, Social Commerce, Crisis Management on Social Media,

Automation Tools.
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Events Organized
Academic Year 2023-24

S. Activities Topics Date Resource person
No.
1 Technical Talk Influencer Marketing 09.04.2023 Dr. Noorul Islam
Marketing Head
2 Guest Lecture Media Planning and 10.07.2023 Mr. Jayakumar
Buying Business Head
3 | One Day Workshop | Advertising Metrics and 05.09.2023 Mr. A. Karthikeyan
ROI Adclub

Name of the Event 1: Influencer Marketing

Photo of the Event

Dr. Noorul Islam, Marketing Head delivered a talk on Influencer Marketing to MBA
Students on 09-04-2023.

Description about the event

e Dr. Noorul Islam, Marketing Head gave lecture is on Influencer Marketing, a dynamic and
rapidly growing field in the world of digital marketing. Influencer marketing leverages
individuals with a significant online following to promote products, services, or brands.
This method harnesses the power of social proof, trust, and authenticity, making it a
compelling strategy for businesses of all sizes.

e He discussed about Historical Context, The Rise of Social Media Influencers, Types of
Influencers: Mega-Influencers, Macro-Influencers, Micro-Influencers, Nano-Influencers
etc. He also discussed about Benefits of Influencer Marketing, Strategies for Effective
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Influencer Marketing, Challenges and Considerations such as Authenticity, Compliance,
ROI Measurement, and Managing Relationships etc.

He narrated about the Future Trends of Influencer Marketing and concluded the session.

Name of the Event 2: Media Planning and Buying

Photo of the Event

Mzt. Jayakumar, Business Head delivered a talk on Media Planning and Buying to MBA
Students on 10-07-2023.

Description about the event

Mr. Jayakumar, Business Head gave lecture is on Media Planning and Buying, Media
planning and buying are integral components of a successful advertising strategy, ensuring
that marketing messages reach the right audience through the most effective channels at
optimal times. Media buying is the process of purchasing advertising space and time on
selected media channels as determined by the media plan. It involves negotiating prices,
scheduling ads, and ensuring that the ads are placed as planned.

He discussed about Historical Context, The Rise of Media Planning and Buying concept,
Key Steps in Media Planning: Understanding the Target Audience, Setting Objectives,
Budget Allocation, Media Selection, Scheduling, Creative Considerations, Measurement
and Optimization.

He also discussed about Media Buying, Key Steps in Media Buying: Research and
Identification, Negotiation, Placement and Scheduling, Monitoring and Tracking, Post-

Campaign Analysis, Optimization.
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e He narrated about the Integration of Media Planning and Buying and concluded the session.

Name of the Event 3: Advertising Metrics and ROI

Photo of the Event
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M. A. Karthikeyan, Adclub delivered a talk on Advertising Metrics and ROI to MBA
Students on 05.09.2023.

Description about the event

e Mr. A. Karthikeyan, Adclub gave lecture is on Advertising Metrics and ROI, a dynamic
and rapidly growing field. Advertising metrics and Return on Investment (ROI) are crucial
components for evaluating the effectiveness and efficiency of marketing campaigns. By
measuring these elements, businesses can make informed decisions, optimize strategies,
and ensure that their advertising expenditures yield tangible results.

e Hediscussed about Advertising metrics which are quantifiable measures used to assess the
performance of advertising campaigns. These metrics provide insights into various aspects
of the campaign, including reach, engagement, conversions, and overall impact. Some of
the key advertising metrics include: Impressions, Clicks, Click-Through Rate (CTR),
Conversion Rate, Cost Per Click (CPC), Cost Per Thousand Impressions (CPM), Cost Per
Acquisition (CPA), Return on Ad Spend (ROAS), Engagement Metrics, Bounce Rate.

e He also discussed about Return on Investment (ROI) which is a key performance indicator
that measures the profitability of an advertising campaign relative to its cost. It provides a
clear picture of the financial returns generated by the campaign and helps in determining
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the overall value of advertising investments. He narrated about the Calculating ROI,

Importance of ROl , Factors Affecting ROI, Improving ROI etc and concluded the session.

Events Organized

Academic Year 2022-23

S. Activities Topics Date Resource person
No.
1 Case - Study | Creative Campaign Case Studies | 17.03.2022 | Mrs. Sheela Parthiban
Marketing Head
2 Guest Lecture Cultural Sensitivity in 13.05.2022 Mrt. S. Praveenkumar
Advertising Dean,
Bharath University
3 Guest Lecture Creative Advertising 17.07.2022 | Mr.M. Tharun Kumar

Marketing Head
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Name of the Event 1: Creative Campaign Case Studies

Photo of the Event

Msrs. Sheela Parthiban Marketing Head delivered a talk on Creative Campaign Case
Studies to MBA Students on 17.03.2022.

Description about the event

e Mrs. Sheela Parthiban Marketing Head gave lecture is on Cultural Sensitivity in
Advertising. Creative campaigns are pivotal in distinguishing brands in a crowded
marketplace. By leveraging innovative ideas and unique storytelling, these campaigns
engage audiences, evoke emotions, and drive action.

e She discussed about Historical Context, The Rise of Creative Campaign Case Studies
etc.She also discussed about Benefits of Creative Campaign Case Studies etc.

e She narrated about the several case studies of successful creative campaigns such as
Dove — Real Beauty Campaign, Old Spice — The Man Your Man Could Smell Like,
Nike — Dream Crazy, Apple — Shot on iPhone, Always — #LikeAGirl, etc. that have

made significant impacts and concluded the session.
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Name of the Event 2: Cultural Sensitivity in Advertising

Photo of the Event

Panimalar Engineering College
Department of Management Studies
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Mzt. S. Praveenkumar, Dean, Bharath University delivered a talk on Cultural Sensitivity in
Advertising to MBA Students on 13.05.2022.

Description about the event

Mr. S. Praveenkumar, Dean, Bharath University gave lecture on Cultural Sensitivity in
Advertising.

He discussed about Historical Context, the rise of Cultural Sensitivity in Advertising
etc. In the global marketplace, cultural sensitivity in advertising has become
increasingly crucial. With diverse audiences spanning various cultural backgrounds,
advertisers must ensure their messages are respectful, inclusive, and effective across
different cultural contexts. This sensitivity helps brands build trust, avoid
misunderstandings, and foster positive relationships with their audiences.

He also discussed about Importance of Cultural Sensitivity such as Building Trust and
Credibility, Avoiding Miscommunication, Enhancing Global Reach etc.

He narrated about the Key Aspects of Cultural Sensitivity in Advertising such as
Language and Communication, Cultural Symbols and Icons, Representation and
Inclusivity, Cultural Norms and Values etc. He also discussed few case studies such as
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Successful Campaign: Coca-Cola's "Share a Coke", and Unsuccessful Campaign:
Pepsi’s Kendall Jenner Ad.
e He also discussed about Strategies for Culturally Sensitive Advertising and concluded

the session.

Name of the Event 3: Creative Advertising

Photo of the Event

Mt.M. Tharun Kumar, Marketing Head delivered a talk on Creative Advertising to MBA
Students on 17.07.2022.

Description about the event

e Mr.M.Tharun Kumar, Marketing Head gave lecture is on Creative Advertising.

e He discussed about Creative advertising which is the art of crafting messages that
captivate, engage, and persuade an audience. It goes beyond traditional marketing by
leveraging innovative ideas and unconventional approaches to stand out in a crowded
marketplace. Creativity in advertising not only attracts attention but also builds
memorable experiences that can drive brand loyalty and business success.

e He also discussed about the Role of Creativity in Advertising such as Capturing
Attention, Creating Emotional Connections, Enhancing Recall and Recognition,
Differentiating the Brand tc.,

e He also discussed about Elements of Creative Advertising such as Storytelling, Visual
Impact, Humor and Wit, Surprise and Unpredictability, Emotional Appeal.
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e He narrated about the Strategies for Implementing Creative Advertising such as
Brainstorming and Ideation , Audience Insights , Experimentation and Testing,

Collaboration, Leveraging Technology and concluded the session.



