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Academic Year 2023-24 
S. 

No. 

Activities Topics Date Resource person 

1 Technical Talk Influencer Marketing 09.04.2023 Dr. Noorul Islam  
Marketing Head 

2 Guest Lecture Media Planning and 
Buying 

10.07.2023 Mr. Jayakumar  
Business Head 

3 One Day Workshop Advertising Metrics and 
ROI 

05.09.2023 Mr. A. Karthikeyan 
Adclub 

Name of the Event 1: Influencer Marketing 

Photo of the Event 

 

Dr. Noorul Islam, Marketing Head delivered a talk on Influencer Marketing to MBA 

Students on 09-04-2023. 

Description about the event  

• Dr. Noorul Islam, Marketing Head gave lecture is on Influencer Marketing, a dynamic and 

rapidly growing field in the world of digital marketing. Influencer marketing leverages 

individuals with a significant online following to promote products, services, or brands. 

This method harnesses the power of social proof, trust, and authenticity, making it a 

compelling strategy for businesses of all sizes. 

• He discussed about Historical Context, The Rise of Social Media Influencers, Types of 

Influencers: Mega-Influencers, Macro-Influencers, Micro-Influencers, Nano-Influencers 

etc. He also discussed about Benefits of Influencer Marketing, Strategies for Effective 
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Influencer Marketing, Challenges and Considerations such as Authenticity, Compliance, 

ROI Measurement, and Managing Relationships etc. 

• He narrated about the Future Trends of Influencer Marketing and concluded the session. 

Name of the Event 2: Media Planning and Buying 

Photo of the Event 

 

Mr. Jayakumar, Business Head delivered a talk on Media Planning and Buying to MBA 

Students on 10-07-2023. 

Description about the event  

• Mr. Jayakumar, Business Head gave lecture is on Media Planning and Buying, Media 

planning and buying are integral components of a successful advertising strategy, ensuring 

that marketing messages reach the right audience through the most effective channels at 

optimal times. Media buying is the process of purchasing advertising space and time on 

selected media channels as determined by the media plan. It involves negotiating prices, 

scheduling ads, and ensuring that the ads are placed as planned. 

• He discussed about Historical Context, The Rise of Media Planning and Buying concept, 

Key Steps in Media Planning: Understanding the Target Audience, Setting Objectives, 

Budget Allocation, Media Selection, Scheduling, Creative Considerations, Measurement 

and Optimization. 

• He also discussed about Media Buying, Key Steps in Media Buying: Research and 

Identification, Negotiation, Placement and Scheduling, Monitoring and Tracking, Post-

Campaign Analysis, Optimization. 

• He narrated about the Integration of Media Planning and Buying and concluded the session. 
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Name of the Event 3: Advertising Metrics and ROI 

Photo of the Event 

 

Mr. A. Karthikeyan, Adclub delivered a talk on Advertising Metrics and ROI to MBA 

Students on 05.09.2023. 

Description about the event  

• Mr. A. Karthikeyan, Adclub gave lecture is on Advertising Metrics and ROI, a dynamic 

and rapidly growing field. Advertising metrics and Return on Investment (ROI) are crucial 

components for evaluating the effectiveness and efficiency of marketing campaigns. By 

measuring these elements, businesses can make informed decisions, optimize strategies, 

and ensure that their advertising expenditures yield tangible results. 

• He discussed about Advertising metrics which are quantifiable measures used to assess the 

performance of advertising campaigns. These metrics provide insights into various aspects 

of the campaign, including reach, engagement, conversions, and overall impact. Some of 

the key advertising metrics include: Impressions, Clicks, Click-Through Rate (CTR), 

Conversion Rate, Cost Per Click (CPC), Cost Per Thousand Impressions (CPM), Cost Per 

Acquisition (CPA), Return on Ad Spend (ROAS), Engagement Metrics, Bounce Rate. 

• He also discussed about Return on Investment (ROI) which is a key performance indicator 

that measures the profitability of an advertising campaign relative to its cost. It provides a 

clear picture of the financial returns generated by the campaign and helps in determining 

the overall value of advertising investments. He narrated about the Calculating ROI, 

Importance of ROI , Factors Affecting ROI, Improving ROI etc and concluded the session. 

 


