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S. Activities Topics Date Resource person
No.

1 Case - Study | Creative Campaign Case Studies 17.03.2022 | Mrs. Sheela Parthiban
Marketing Head

2 Guest Lecture Cultural Sensitivity in 13.05.2022 | Mr. M. Praveenkumar

Advertising Director,

ABB Private Limited

3 Guest Lecture Creative Advertising 17.07.2022 | Mr.M. Tharun Kumar
Marketing Head

Name of the Event 1: Creative Campaign Case Studies

Photo of the Event

Msrs. Sheela Parthiban Marketing Head delivered a talk on Creative Campaign Case
Studies to MBA Students on 17.03.2022.

Description about the event

e Mrs. Sheela Parthiban Marketing Head gave lecture is on Cultural Sensitivity in
Advertising. Creative campaigns are pivotal in distinguishing brands in a crowded
marketplace. By leveraging innovative ideas and unique storytelling, these campaigns

engage audiences, evoke emotions, and drive action.
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e She discussed about Historical Context, The Rise of Creative Campaign Case Studies
etc.She also discussed about Benefits of Creative Campaign Case Studies etc.
e She narrated about the several case studies of successful creative campaigns such as
Dove — Real Beauty Campaign, Old Spice — The Man Your Man Could Smell Like,
Nike — Dream Crazy, Apple — Shot on iPhone, Always — #LikeAGirl, etc. that have

made significant impacts and concluded the session.

Name of the Event 2: Cultural Sensitivity in Advertising

Photo of the Event

Panimalar Engineering College
Department of Management Studies

AV Hall 1,Poonamallee, Chennai, Tamil Nadu, India - 600123
Lat 13.054006°

Mr. M. Praveenkumar, Director, ABB Private Limited delivered a talk on Cultural
Sensitivity in Advertising to MBA Students on 13.05.2022.

Description about the event

e Mr. S. Praveenkumar, Dean, Bharath University gave lecture on Cultural Sensitivity in
Advertising.

e He discussed about Historical Context, the rise of Cultural Sensitivity in Advertising
etc. In the global marketplace, cultural sensitivity in advertising has become
increasingly crucial. With diverse audiences spanning various cultural backgrounds,
advertisers must ensure their messages are respectful, inclusive, and effective across
different cultural contexts. This sensitivity helps brands build trust, avoid
misunderstandings, and foster positive relationships with their audiences.

e He also discussed about Importance of Cultural Sensitivity such as Building Trust and
Credibility, Avoiding Miscommunication, Enhancing Global Reach etc.

e He narrated about the Key Aspects of Cultural Sensitivity in Advertising such as

Language and Communication, Cultural Symbols and Icons, Representation and
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Inclusivity, Cultural Norms and Values etc. He also discussed few case studies such as
Successful Campaign: Coca-Cola's "Share a Coke", and Unsuccessful Campaign:
Pepsi’s Kendall Jenner Ad.
He also discussed about Strategies for Culturally Sensitive Advertising and concluded

the session.

Name of the Event 3: Creative Advertising

Photo of the Event

Mr.M. Tharun Kumart, Marketing Head delivered a talk on Creative Advertising to MBA

Students on 17.07.2022.

Description about the event

Mr.M.Tharun Kumar, Marketing Head gave lecture is on Creative Advertising.

He discussed about Creative advertising which is the art of crafting messages that
captivate, engage, and persuade an audience. It goes beyond traditional marketing by
leveraging innovative ideas and unconventional approaches to stand out in a crowded
marketplace. Creativity in advertising not only attracts attention but also builds
memorable experiences that can drive brand loyalty and business success.

He also discussed about the Role of Creativity in Advertising such as Capturing
Attention, Creating Emotional Connections, Enhancing Recall and Recognition,
Differentiating the Brand tc.,

He also discussed about Elements of Creative Advertising such as Storytelling, Visual
Impact, Humor and Wit, Surprise and Unpredictability, Emotional Appeal.
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e He narrated about the Strategies for Implementing Creative Advertising such as
Brainstorming and Ideation , Audience Insights , Experimentation and Testing,

Collaboration, Leveraging Technology and concluded the session.



