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MESSAGE 
 

 I am pleased to learn that Panimalar Engin eering College  is bringing out its MBA 

Departmental  Magazine òZephyrom ð 23ó which will definitely be a showc ase of the talents of 

the budding managers and the contributions  of the faculties in diversified spheres  of business 

reflecting its  current trends .It is sure that this Magazine will help in igniting the minds of the 

young managers striving for excellence in intellectual and personality development.  I also 

believe that the Departmental Magazine will serve as a platform in flashing out  the state-of-art 

facilities which will surely assist the forthcoming graduates to learn about the effervescent 

intellectual environment of the college.  

    

 

 I convey my appreciation to the Department Staff, Students and the M anagement for their 

relentless efforts for t he publication and wish them all success in future endeavors . 

 

 
 

 
 
 
 
 



Dr.JEPPIAAR, M.A., B.L., Ph.D.,                                        

Chancellor,                                               
Sathyabama University. 

 

 

                                                                                                                           

 

 

 

 

  

 

I feel mirthful to wish the Department of Master of Business Administration for bringing 

out its yearly magazine ôõZephyrom -23ó. This magazine contributes  with rich and wide 

variety of information which reflects the studentõs talents. 

I flaunt the faculty, students and one and all who has made splendid efforts for  this 

magazine.  

I wish the magazine and department a grand success.  

 

 

 

                                                                                                                                                                                     

JEPPIAAR 
 

 

 

 

 

 

MESSAGE 



  Dr.P.CHINNADURAI M.A., Ph.D. 

   Secretary and Correspondent, 
   Panimalar Engineering College. 
 

 

 

 

 

 

 

It gives m e immense pleasure in conveying the message to the department of MBA for the 

diligent effort made by the faculty and students for the departmental magazine òZephyrom-23ó. 

This magazine is a knowledge storehouse of innovativ e information, imaginative talents 

and unbounded skills of students. It is quite sure that this òZephyrom-23ó will  take you  into the  

highly dynamic corporate world.  

I wish all the success for this magazine.  

 

 

 

                     

   
          

(Dr.  P. CHINNADURAI)  
 

 

MESSAGE 



 

Dr. C. SAKTHIKUMAR  M.E.,Ph.D.,  

Director, 
Panimalar Engineering College. 
                                                                  

  

 

 

 

 

òIt is not your Aptitude, but your Attitude, 

That determines your Altitudeó 

 

On this occasion, I wish to congratulate everyone who was involved with the dawn of this MBA 

Departmental magazine òZephyrom -23ó. The hidden potentialities of the budding managers 

who have proved themselves as corporate thinkers and powerful writers are showcased in their  

articles. This tool of edutainment stands as an epitome for the search for knowledge by the 

youngsters. I wish you all success in each of your endeavors. 

 

May we strive together in pursuit of excellence indeed!  

 

        Dr. C. SAKTHIKUMAR 

MESSAGE 
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CHAIRMAN 
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CHIEF EDITOR 
Dr. C. SAKTHI KUMAR, M.E.,Ph.D., 

 

FACULTY ADVISORS 
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Dr. P.Raman, M.Com, MBA, M.Phil., Ph.D. , 
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Ph.D., 

Dr. K. Suresh Kumar, M.B.A.,  PGDPM&IR.,Ph.D  
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Ms.Keerthika.M ,    MBA., 

Mr.Vigneshwaran.S , MBA.,

Mrs. Shireen Fathima S ,   M.B.A., (Ph.D)              Mrs.Monisha C ,    MBA.,    

Mrs. Anisha J ,   MBA.,     Mrs.Agnesruba A ,  MBA., 

Ms. Swetha V P ,  M.B.A., (Ph.D)                                  Dr. A. Elaiyaraja , M.B.A., Ph.D., 

Dr. Shalini  P,   M.B.A.,M.Phil., Ph.D.,, 
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CO-ORDINATING TEAM 

Mr. S. SakthiKumar  
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I YEAR INAUGURATION 

 
 

 

 

 
 
 
 
 
 
 
 

Audience witnessing the occasion  

Our Principal addresse s the gathering  
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CONVOCATION ð 2023  

ANNA UNIVERSITY  RANK HOLDERS  

BATCH (2020 - 2022)  
 

 

 

 

 

 

 

 

SANDHYA. K 
211420631119 

CGPA : 9.19 
RANK : I 

MEHALA. L 
211420631073 

CGPA : 9.09 
RANK : II 

SUMITHRA. S   

211420631143 
CGPA : 9.01 

RANK : III 

SUNMATHI. M 
211420631144 

CGPA : 9.01 
RANK : III 

KUSHMITHA.M 
211420631064 

CGPA : 8.99 
RANK : IV 

FEBIN THOMAS TOM 
211420631024 

CGPA : 8.95 
RANK : V 

ANUSRI M S  

211420631008 
CGPA : 8.92 
RANK : VI 

LAKSHMI PRIYA. M. S  
211420631065 

CGPA : 8.92 
RANK : VI 
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END SEMESTER RESULTS 2023  
SEMESTER ̧ Toppers  
BATCH (2022 - 2024)  

 

 

I SEMESTER 

      ANUSHA T  
211422631007 

CGPA : 9.14 
RANK : I 

ASIQA SHAREEN M 
211422631011 

CGPA : 9.14 
RANK : I  

LAKSHMI K 
211422631072 
CGPA : 9.037 

RANK : II 

ANGEL SHEFRINE T 
211422631003 

CGPA : 8.962 
RANK : III 

II SEMESTER 
 
 
 
 
 
 

 
 

SRIPRIYA S 
211422631161 

CGPA : 9.30 
RANK : I 

 
       
 
 
 
 
 

           DINESH V  
  211422631028 

  CGPA : 9.30 
 RANK : II 

 
 

 
 
 

 
 
 
        ASIQA SHAREEN M  

211422631011 
CGPA : 9.15 

RANK : III 
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END SEMESTER RESULTS 2023  
III SEMESTER ̧ Toppers  

BATCH (2021 - 2023)  

 

 
 

JASWANTHY K 
211421631056 

CGPA : 9.46 
RANK : I 

 
 
 

 
 

 
 

 

KAVITHA K 
211421631069 

CGPA : 9.28 
RANK : II 

 
 

DEEPIKA P S 
211421631032 

CGPA : 9.25 
RANK : III  
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ZEPHYROM -2023 
 

The Word ‘ZEPHYR’ signifies a soft gentle wind which everyone naturally enjoys, loves, longs and in short 

develops a passion for it. This soft wind provides a great pleasure by nurturing   the human minds with its fresh, 

cool and enthusiastic sensation. Similarly, our ‘ZEPHYROM -2023’ of Management inspires and stimulates the 

minds of   the readers by the energizing contributions of its managerial aspirants. With great aspirations and efforts 

‘ZEPHYROM -2023’   has been brought out with flying colors and hope that this fresh gentle wind will nourish 

and ignite the minds of its readers with the revolutionary thoughts of our budding managers. 
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DEPARTMENT OF BUSINESS ADMINISTRATION 
 
 

 

 

 

 
× Emerge as a leading business school by empowering the next generation of managers to be globally 

adept, innovative, and industry-ready, while fostering responsibility and contributions to the nation. 

 

 

 

 

 

 

 
 

× M1: Foster critical thinking and decision-making in managerial aspirants through quality   education. 

× M2: Cultivate industry-ready leaders, blending professional competence with intellectual acuity. 

× M3: Empower students to master diverse managerial skills and competencies across functional areas. 

PEOs of the Department 

× PEO1: Shall possess a robust understanding of core business practices, enabling them to adeptly 

analyze situations and strategize effectively in decision-making. 

× PEO2: Shall be well-versed in emerging technologies and will acquire the skills necessary to meet 

evolving industry competencies. 

× PEO3: Shall be equipped with a comprehensive perspective, empowering them to tackle complex 

business challenges through innovative solutions. 

× PEO4: Shall have leadership prowess, a strong ethical foundation, and a lifelong commitment to 

learning. 

 

 

 

 

OUR VISION 
 

 

Our mission  
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Program Outcomes of MBA Department 

× PO1: Domain Knowledge - Apply knowledge of management theories and practices to solve business 

problems 

× PO2: Problem Analysis - Foster analytical and critical thinking abilities for data-based decision making 

× PO3: Leadership - Ability to develop value-based leadership ability. 

× PO4: Environmental Sustainability - Ability to understand, analyze and communicate global, economic, 

legal and ethical aspects of business. 

× PO5: Team Collaboration - Ability to lead themselves and others in the achievement of organizational 

goals, contributing effectively to team environment. 

× PO6: Life Long Learning - Display commitment to continuous learning in all functional management 

domains in a technology-based environment. 

× PO7: Ingenious Skills - Ability to prioritize and demonstrate resourcefulness in taking up challenging 

assignments in a dynamic organizational context. 

× PO8: Social Responsiveness and Ethics - Ability to understand the significance of social responsibility 

and ethics values in business for its long run sustainability in a competitive scenario. 

 

 

 

 

 

 

 
 Impartation of high quality education & training with international standards to the managerial aspirants. 

 More emphasis on industry ðinstitute interface.  

 To create aspirations in the future decision makers through continuous growth in knowledge and skill set 

 To nurture the spirit of professional ethics, morale through student career and Personality Development Programmes 

 Provision of start ðof- the- art infrastructural facilities  

 To strive for continual improvement in institutional processes  and services 

 Bench making with the best practices of premier B-Schools 

 Dynamic approach in upgrading  faculty competencies through faculty development programmes and channelizing them towards professional 

development 

 To provide all round practical exposure to the managerial aspirants in pursuit of managerial excellence 

 

   Quality policy  
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The Alumni Association of  Panimalar  Engineering College establishes and nurtures a lasting relationship 

between the Institute and its former students. Through various events, engagements, and mandated activities, the 

Alumni Association members collaborate with the institution to foster connections amongst alumni, provide 

support to students, and provide an exceptional institution experience. Alumni Association is administered by an 

Alumni Committee. The alumni association is very active in promoting interactions and camaraderie among the 

alumni, staff and the management. Besides helping the alumni in all possible ways, it also lends its support to the 

college to achieve its cherished goals, its vision and mission. 

13
th

 Alumni meet of  Panimalar Engineering College, Poonamallee, was successfully conducted on 17
th

 December, 

2023. 187 alumni of different batches, comprising from 2004 to 2017 passed out, have attended the Alumni 

Meeting.  

It was held in the presence of our secretary & Correspondent Dr. P. Chinnadurai, M.A., Ph.D., and our Director 

Thiru.Dr.C.Sakthikumar, M.E., Ph.D.,  Principal.  

All the Heads of various departments, Executive members of Alumni association were present. The meeting was 

started at 10.00 a.m and ended at 1.30 p.m. After the meeting, food was served. 

 

ALUMNI MEET 2023  
 

13th annual Alumni meeting was held on 17th December, 

2023, at  Panimalar Engineering College. 
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ALUMNI ACTIVITIES 

Alumni Name Topic 

E.K.S Hariharan 

Right Turn Pvt Ltd 
Innovative Practices in Digital Marketing 

B.Rudresh 

Executive HR 

RWD Pvt Ltd 

Workshop on People Skill for Aspiring 

Entrepreneurs 

Mr.Vinod kumar S 

Finance Analyst 

TCS 

Workshop on Media Club Online Communities 

SAMRAKSHANI. G. B 

SpaceZee Technologies Pvt. Ltd. 
Business Strategy 

Mr.M.Mahendran 

Senior Talent Advisor 

Hindustan Unilever Ltd. 

Career 

Counselling 

Mr.Raja C 

Senior Factory Manager 

AS Enterprises 
Work Schedule and Preparation 

Mr.Andrew R 

Senior Consultant (SAP) 

Capegemini 
ERP Tools 

Mr.Y.Devarajan 

Manager 

POSCO 

Resume Preparation 

Mr.D.Gandhi 

Hr Manager 

L&T Ltd. 

Opportunities Abroad 

Mr.Aravind K 

Team Lead 

TCS Ltd. 
Team management 

Mrs.Swetha P 

Panalink Infotech Ltd. 

Sales Development Representative 
Mock Interview 
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Alumni Name Topic 

Mrs.Hemavathy M 

Senior Business Analyst 

TEMENOS 
Data Analytics 

Mrs.Kanimozhi 

Lead Representative 

BNY MELON 

Career 
Counselling 

Mrs.Sajin Jansi J 

AVP- HR 

Standard Chartered Global Business Services 

Mock Interview 

Mr.G.Parthiban 

Manager Finance & Treasury Operation, 

Archean Chemical Industries Ltd. 

Importance of Finance 

Mr.S.Rajkumar 

Sr.Manager, 

CAMS 

ABCD of Mutual Funds 

Mr.B.Sampath Kumar 

Deputy Mananger, 

WNG Global Services Ltd 

Skills of a Future Manager 

Mrs.Neethi.K 

SME, 

Barclays Bank  PLC 

Importance of  KYC 

Naveen Kumar  K 

Data Scientist, STRAIVE, 

DLF, Chennai 

Commercial Mortgage 

Mr.S.Raghu Raman 

Assistant Manager 

WNS 

Changes in Banking Sector 

Mr.Manikandan.J 

Lead HR & Talent Acquisition 

Quantrium Tech Pvt.Ltd. Chennai 

Talent Acquisition 

Mr.Aswin.J 

Senior Consultant 

Deloite Consultin- Ascendas 

IT Consulting 
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PLACEMENT CELL DETAILS 
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PLACEMENT DETAILS 

(2021 – 2023) 

List of candidates selected through Campus Recruitment 

Sl. 

No. 
Student Name Company Name 

1 ABINAYA A TRANSENERGY PRIVATE LIMITED 

2 ABSHALO SUBANCY A TIRUMALA MILK PRODUCTS 

3 AGAN KUMAR M PONPURE CHEMICAL INDIA PVT LTD 

4 AISHWARYAA G TECHOLUTION INDIA PVT LTD 

5 ARCHANA J S SKYLARK HR SOLUTIONS 

6 ASHWANTH FREDDY S PARVEEN TRAVELS 

7 BALAMURUGAN B ASCENSUS 

8 BHARAT S S HYUNDAI MOTOR PLAZA 

9 BHARATH KUMAR K TEMENOS INDIA PVT LTD 

10 CHEDUPATHY C SOUTHERN RAILWAYS 

11 DEEPIKA P S FE FUNDINFO 

12 DEVI PRABHAVATHY R LENDIGO 

13 DHHARINI S ASE STRUCTURE DESIGN PVT LTD 

14 GANESH S GUIRES SOLUTION PVT LTD 

15 GAYATHIRI S TRDFIN SUPPORT SERVICES PRIVATE LJMJTEJJ 

16 GOKULAKRISHNAN V RAMCO CEMENTS LIMITED 

17 HARIHARAN E .K. S THE RISE 

18 IYYANAR G LEVARUS 

19 JAGHADESH V KOTAK INSURANCE 

20 JAI HARISH S APPASAMY ASSOCIATES P LTD 

21 JARVIS RYAN J BRAINNIT INNOVATIVE LEARNING 

22 JASWANTHY K ICICI BANK 

23 JAVAHAR M G BIG BULLS 

24 JAYASHREE S CHENNAI METCO 

25 KANIMOZHI R FLEX 
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Sl. 

No. 
Student Name Company Name 

26 KAVITHA K TRDFIN SUPPORT SERVICES PRIVATE LJMJTEJJ 

27 KEERTHANA R TESTYANTRA 

28 KUSHMITHA S ICICI BANK 

29 
MADHAVAN T M HDB FINANCIAL SERVICES 

30 
MANOH S P COGNIZANT 

31 
MOHAMMAD SHAFFAN A FRQ BRO 

32 
MOHAMMED NISHAR T RAMCO CEMENTS LIMITED 

33 
MOHANASREE A CAUVERY HOSPITAL 

34 
MONISHA R TRDFIN SUPPORT SERVICES PRIVATE LJMJTEJJ 

35 
MURALIDHARAN K ZALARIS HR SERVICES INDIA PVT LTD 

36 
NAVEEN E CONCRETE OEM 

37 
NOORUL FARHANA M R COOD ROOT KITCHEN WARE PVT LTD 

38 
POORNIMA V SL LUMAX LIMITED 

39 
PREETHI D HDB FINANCIAL SERVICES 

40 
RAEVANTH JEGATH R V THE RISE 

41 
REETHIKA S OMASY RESEARCH 

42 
REETHIKA S T IM PIGER 

43 
ROHITH D INDUSIND BANK LTD 

44 
ROSHNI R SUNDARAM FINANCE 

45 
SANDHIYA R THIRUMOOLAR SOFTWARE PVTLTD 

46 
SANTHIYA A FNB FINANCIAL CONSULTANCY 

47 
SANTHOSH KUMAR R TALENTPRO 

48 
SARANYA V DEAL 

49 
SHNEKHA S S INDUSIND BANK LTD 

50 
SNEKA V DAEJUNG MOPARTS PVT LYD 

51 
SWETHA S ST JOSEPH COLLEGE OF ENGINEERING 

52 
SWETHA SRI R M PAIZATTO 

53 
VIJAYALAKSHMI K DELLA 
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Sl. 

No. 
Student Name Company Name 

54 
VINOD KUMAR S TCS COMPUTER CONSULTANCY 

55 
VISHAL S FLEX 

56 
YOKESH P HYUNDAI  WIA  INDIA PVT LTD 

57 
YUMESH KUMAR A HCL TECHNOLOGIES 

58 
YUVASHREE M GLOBS INDIA PVT LTD 

 

 

 
 

Convocation for the students of  2020 – 2022  Batch  was held on 16-09-2023 at our college auditorium.   

Dr. JUDE XAVIER,  –  Senior  Director, Omega  Health  Mgmt  Services, Chennai  conferred the degrees  

on the graduates. The University Rank holders were honored with a 10 gram gold medal, Merit certificate 

 and a shield, by the Management in appreciation of their efforts. The  Rank  holders  8  students 

 were from the Department  of Business Administration.  

RANK HOLDERS MBA  – APRIL-MAY’ 2023  

S.NO 
REG. 

NUMBER 
STUDENT  NAME CGPA RANK 

1.  211420631119 SANDHYA. K  9.19 1 

2.  211420631073 MEHALA. L 9.09 2 

3.  211420631143 SUMITHRA. S  9.01 3 

4.  211420631144 SUNMATHI. M 9.01 3 

5.  211420631064 KUSHMITHA. M 8.99 4 

6.  211420631024 FEBIN THOMAS TOM 8.95 5 

7.  211420631008 ANUSRI M S 8.92 6 

8.  211420631065 LAKSHMI PRIYA. M. S 8.92 6 

 

   

GRADUATION DAY 
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GUEST LECTURES 
 

ACADEMIC YEAR 2023 
 

DEPT: MBA       SEMESTER: I, II & III  
 

S.No. AREAS OF GUEST LECTURE GUEST LECTURER 

1.  Workshop on Future Skills Prime 
Smitha M V                

Chief  Product officer   Axtria 

2.  Courage of Conviction 

Mr.M.Karunanithi   

Deputy Commissioner of 

Police(Retired) TN 

3.  
Exim Business Landscape – Opportunities For 

Startups 

Dr.Kamaludeen   

Managing Director       

Blue Bharath Exim Pvt Ltd 

4.  Innovative Practices in Digital Marketing 
E.K.S Hariharan  

The Zigma Technologies Pvt Ltd. 

5.  
Workshop on People Skill for Aspiring 

Entrepreneurs  

B.Rudresh  

Executive Hr, 

Rwd Pvt Ltd 

6.  Workshop on Media Club Online Communities 

Mr.Vinod kumar S  

 Finance Analyst 

TCS 

7.  Best HR practices in Manufacturing Industries 

Mrs.Sandra Andrews 

Senior Director 

Flex 

8.  
Ad Quid Venisti – Why are You Here? 

Quo Vadis? – Where are You Going? 

Mr. Joshy Thomas, Asst. General 

Manager- HR,  

Hyundai  
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STUDENT ACTIVITIES 
STUDENTS PARTICIPATION IN NATIONAL 

PROGRAMS/ CONFERENCES / SEMINARS (2023)  
 

SNO NAME OF THE STUDENT 
NAME OF THE 

PROGRAM 
ORGANIZED BY 

1.  
DINESH .S 

EKTA 2K23 

10
th 

March 2023 

JERUSALEM COLLEGE 

OF ENGINEERING  

2.  
KAMALESH A 

3.  
JAMES GNANA SELVARAJ G 

4.  
GAYATHRI B 

INTERNSHALA 2023 

  14
th

 March 2023 

UNIVERSITY OF 

MICHIGAN  

Great Learning  

Personality 

Development Course 

Time Management 

Leadership and 

Management 

5.  
GAYATHRI B 

NATIONAL LEVEL 

ENTREPRENEURSHI

P AWARENESS QUIZ 

14
th

 March 2023 

MURUGAPPA 

POLYTECHNIC 

COLLEGE 

6.  
GAYATHRI B 

Business Analytics with 

Excel 14
th

 March 2023 
Skillup 

7.  
KAMALESH A 

STEPUP 2K23 

16
th 

March 2023 

Dr.MGR Educational & 

Research Institute  

CHENNAI 

8.  
JAMES GNANA SELVARAJ G 

9.  
LOKESH P 

10.  
VVN KASHYAP 
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11.  
BENJAMIN SAMUEL R 

STEPUP 2K23 

16
th 

March 2023 

Dr.MGR Educational & 

Research Institute  

CHENNAI 

12.  
VINOTH KUMAR P  

13.  
DINESH .V 

14.  
DINESH S 

15.  
KAMALESH A 

16.  
KAMALESH A 

UILUX 2K23 

16
th 

March 2023 

CHENNAI INSTITUTE 

OF TECHNOLOGY  

CHENNAI 

17.  
JAMES GNANA SELVARAJ G 

18.  
LOKESH P 

19.  
VINOTH KUMAR P  

20.  
GAYATHRI B 

ENTHRAL 2K23 

21 & 22 
 
March 2023 

ALPHA ENGG 

COLLEGE   CHENNAI 

21.  
LOGESHWARI H 

22.  
SWETHA JEBA MALAR J 

23.  
DIVYA S M 

24.  
ASIQA SHAREEN M 

25.  
SOWMIYA M 

26.  
SUTHANTHARARAJA MALAR 

27.  
RAMYA K 

28.  
NASEEMA FATHIMA M 

29.  
LAKSHMI K 

30.  
SWETHA B 

31.  
OVIYA T 

32.  
DHARSHINI C 
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33.  
NITHYA R 

AGAM 6.0  

23 & 24 
 
March 2023 

SRM INSTITUTE OF 

SCIENCE & 

TECHNOLOGY  

 

34.  
CHRISTINA MISHAEL M 

35.  
GAYATHRI B 

36.  
DIVEENA G 

VENTURA 23 

30
th

 MARCH 

WOMEN‘S CHRISTIAN 

COLLEGE 

CHENNAI 

37.  SUTHANTHARA RAJA MALAR 

J 

38.  
CHRISTINA MISHAEL M 

39.  
DEEPIKA M 

40.  
NITHYA R 

41.  
ISSAC DANIEL S 

CONFLUENCE 23 

31th MARCH 2023 

 

SMIT  

MANGADU 

42.  
KAVINIDHI K 

43.  
KASHYAP  V V N 

44.  
DINESH M 

45.  
HEMANTH KUMAR K 

46.  
HARIHAREN V 

47.  
MOULEESHWARAN J 

48.  
VIGNESH S 

49.  
RUPACHANDRAN P 

50.  
DEEPAK KUMAR R G 

51.  
BENJAMIN SAMUEL R 

52.  
DINESH V 

53.  
MANOJ KUMAR K 

54.  
VINOTH KUMAR P 
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55.  
JAMES GNANA SELVARAJ G 

CONFLUENCE 23 

31th MARCH 2023 

 

SMIT  

MANGADU 
56.  

DINESH S 

57.  
KAMALESH A 

58.  
DHANANJAI P 

100 KM CYCLING 

AIR-18571 02.04.2023 

DECATHLON  SPORTS 

INDIA 2023 

59.  
SARUNYA R 

NATIONAL INTER- 

COLLEGIATE MEET 

ATHLON 3
rd 

April 

2023 

SRM INSTITUTE OF 

SCIENCE & 

TECHNOLOGY  

RAMAPURAM 

60.  
PRIYADHARSHINI A 

61.  
RAMYA K 

62.  
ANUPRIYA R 

63.  
MERLIN D 

64.  
DIVYA BHARATHI J 

65.  
YAMINI KRISHNA 

66.  
PRIYADHARSHINI K 

67.  
PRIYADHARSHINI D  

68.  
DIVEENA G  

69.  SUTHANTHARA RAJA 

MALAR J  

70.  
LOGESHWARI H  

71.  
THENMOZHI G  

72.  
KOKILA V  

73.  
VARSHINEE A  

74.  
SOWNDARYA M  

75.  
NOORTHASLEEMA A  

  
76.  

SNEHA G  
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77.  
NITHYASHREE V  

DAKSHA 23  

27
th

 OCT 2023 

SSN SCHOOL OF 

MANAGEMENT 

CHENNAI 

78.  
SHIREEN A  

79.  
MANISHA S  

80.  
POOJASHREE V  

81.  
SHAFIA FARHEEN M  

82.  
LASYA SRI V  

83.  
SARANYA K 

84.  
LAVANYA S  

85.  
LAVANYA K  

86.  
VARSHINEE A  

INTERNATIONAL 

CONFERENCE ON 

―INSPIRING IN 

INCLUSIVE 

FUTURE―  

17
th

 OCT 2023 

SRM IST RAMAPURAM 

CHENNAI 

87.  
CHRISTINA MISHAEL M 

88.  
PADMASHRI N 

89.  
SOWNDARYA M  

90.  
PRIYADHARSHINI A  

91.  
SARUNYA R 

92.  
YAMINI KRISHNA  

93.  
SWETHA B  

94.  
SNEHA C R  

95.  
SWETHA JEBA MALAR  

96.  
NITHISH A  

  
97.  

JAYA VIGNEH M  

98.  
SHARAN E A  
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99.  
RIYAS R 

RECSTACY 23 INTER 

COLLEGIATE OCT1 

17
th

 & 18
th

  2023 

RAJALAKSHMI ENGG. 

COLLEGE 

CHENNAI 

100.  
SANJOAY SARAVANAN  

101.  
KEERTHIVASAN B  

102.  
ANISH PAULOSE P  

103.  
HARIHARAN A  

104.  
ANISH B  

105.  
KEERTHANA R  

FOOD FOR ALL  

OCT 16
th

 2023 

VIT BUSINESS 

SCHOOL, CHENNAI 106.  
LAKSHMI PRIYA K  

107.  
ANISH PAULOSE P  

NASSCOM  

NASTECH 21
st
   

NOV 2023 

ITC CHOLA  

CHENNAI 

108.  
HARIHARAN.A  

109.  
KEERTHIVASAN.B  

110.  
SABARISH KUMAR.K.E  

111.  
SANJOAY SARAVANAN  

112.  
RIYAS.R 

113.  
SHARAN.E.S  

114.  
JAYAVIG NESH.M  

115.  
ANISH.B  

116.  
AJITH.M  

117.  
ABINAYA.B  

Expo By Green 

Building Congress On 

27
th

 Nov 2023 

 

CHENNAI TRADE 

CENTRE 

RAMAPURAM 

118.  
KANMANI.K  

119.  
KEERTHANA.G  

120.  
JANANI.B  
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INTERNATIONAL CONFERENCE 2023  
 

The Department of Master of Business Administration organized 6th International Conference on 28th and 29th 

April, 2023 titled ―Pheonixes on Emerging Current Trends in Materials, Manufacturing , Management Practices 

and Construction Technologies PECTEAM 2K23. PECTEAM is the premier platform for Researchers to share 

their new and innovative ideas in management through high quality peer reviewed papers.The guest of honor was 

Dr. R. Balaji, Professor, St. Peter‘s Institute of Higher Education and Research. Four sessions were conducted and 

each session was awarded best paper with a memento and a best paper certificate to the student‘s participants. 
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Exploring The Dimensions Of Conscientiousness, 

Sportsmanship, Civic Virtue, Courtesy, And 

Altruism Among Employees Of A Private 

Venture: A Descriptive Study 

Mahalakshmi V, Yabesh Abraham 

Durairaj Isravel, Hariharan E K S, 

Raevanth Jegath R V, Keerthika R 

2.  
Measuring Youngster‘s Attitudes And Buying 

Behavior Towards Organic Products Concerning 

Chennai City 

Swetha V P, Anusha T, Angel Shefrine 

T, Deepika M, Krithika P 

3.  
A Study On Perception Of Nutraceuticals Among 

College Students 

A.Priyadharshini, G.Thenmozhi, 

M.Sowndarya, N.Padmashri, J.Sofia 

Vincent 

4.  

Impact Of Hybrid Work Environment On It 

Employees – A Study With Reference To 

Chennai City 

Shireen Fathima S, Merlin D, Dharshini 

G,  Kaviya K 

5.  

Assessing The Relationships Between Green 

Human Resource Management Practices, 

Individual Green Values, Innovative Performance 

And Job Satisfaction: A Structural Equation 

Modeling Analysis 

Mahalakshmi V, Beulah Viji Christiana 

M, Hariharan E K S, Raevanth Jegath R 

V 

6.  

Revolutionizing Rural Transportation: "The Role 

Of Bus Tracking App In Improving Mobility And 

Connectivity In Remote Communities" 

Kamalesh A,  Hemanth Kumar, 

Hariharen V, Dinesh M , Lokesh P 

7.  

Influencer Marketing Effectiveness: An Empirical 

Study Of Key Dimensions And Their Impact On 

Consumer Attitudes And Purchase Intentions 

Chitra D, Lakshmi B, Hariharan E K S, 

Keerthika R, Krishma P 

8.  

A Study On Consumers Opinion Towards 

Acquisition Strategies At Gearbox And 

Hydraulics Manufactures, Thoothukudi 

Mickle Aancy H, Sakthi Haritha S, 

Mahisha Varthini C, Swetha E  
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9.  

The Impact Of Economic Recessions On The 

Adoption And Implementation Of Humanoids 

And Advanced Robotics In Industries: A 

Literature Review And SEM Analysis 

Sri Bharathi K, Sasha Jessica V S 

Hariharan E K S, Raevanth Jegath R V, 

Krishma P 

10.  
Political Impact On Indian Economy And How 

Inflation Is Controlled In India 

Rahul .A, Arun Kumar. S, Arun. M, 

Dhananjai. P, Sanjay. K  

11.  

Recruitment And Selection Practices And Their 

Impact On Organizational Efficiency: A Study In 

The Private Entity 

Yabesh Abraham Durairaj Isravel, 

Swetha V P, Hariharan E K S, Raevanth 

Jegath R V 

12.  The Road Towards 6G 
Anisha J, Kaviya V, Ashwini K, 

Dhivya Dharshini R 

13.  

Analyzing The Impact Of Supply Chain Strategy, 

Network Design, Information Systems, And 

Organizational Structure On Financial And 

Operational Performance: A Study With 

Reference To The Airline Industry 

Venkateswaran Narayanaswamy, Sofia 

Vincent J, Hariharan E K S, Mahveen 

Banu, Sri Bharathi K 

14.  
Video Games Impact On Cognitive Skills-An 

Empirical Study 

Mickle Aancy H, Saranya M, 

Suvalakshmi B, Akila A, Sneha M 

15.  ChatGPT In Public Health 
J.Anisha, Asiqa Shareen M, 

Dhanushya V 

16.  

Analyzing The Dimensions Of Customer 

Satisfaction: A Study Of Payment Methods, 

Product Variability, Quality Perception, Product 

Selection, Consumer Shopping Experience, And 

Their Correlation In A General Customer Base 

Mickle Aancy H, Hariharan E K S, 

Keerthika R, Krishma P, Mahveen Banu. 
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17.  
Automatic Methods For Classification Of Plant 

Diseases Using Convolutional Neural Networks 

Aishwaryaa G, Jayashree S, Monika G, 

Meenaloaachini J S 

18.  A Study On Public Opinion Regarding Layoff 
Diveena G, Divya Bharathi J                                                                   

Gayathri B, Gayathri G, J.Sofia Vincent 

19.  
Attitudinal Shift Towards Allied Discipline In 

Higher Studies 

H. Mickle Aancy,  Ramya K, Swetha 

Harini A S, Sharli M, Sneha C R 

20.  

The Role Of Brand Perception And Engagement: 

A Study On The Relationship Between Consumer 

Engagement And Brand Involvement, Self-Brand 

Congruence, Social Media Usage, And Brand 

Moment Congruence 

Hariharan E K S, Satheesh Kumar S, 

Shireen Fathima S, Sri Bharathi K, 

Krishma P  

21.  
A Study On The Effectiveness Of Sop With 

Reference To Manufacturing \Industries ,Chennai 
Mickle Aancy H, Bharath Kumar K 

22.  

Application Of Chatgpt For Stock Market 

Predictions: A Descriptive And Comparative 

Analysis 

Raman P, Sindhiya A Rebecca, Anisha J, 

Hariharan E K S 

23.  

The Impact of Ceo Financial Literacy On 

Technological Innovation in Smes: A Descriptive 

Study Using Structural Equation Modelling 

Mahalakshmi V, Suresh Kumar K, 

Hariharan E K S, Keerthika R, Krishma 

P 

24.  

The Role Of Corporate Social Responsibility In 

Moderating The Association Between Financial 

Performance And Company Value 

Mahalakshmi Valliappan, Chitra 

Devarajalu, Yabesh  Abraham Durairaj 

Isravel, Lakshmi Balakrishnan 

25.  Firms Value: CSR As A Determinant 

Chitra Devarajalu, Mahalakshmi 

Valliappan, Lakshmi Balakrishnan, 

Yabesh  Abraham Durairaj Isravel 
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26.  

An Investigative Study To Estimate The 

Connection Between Organizational Commitment 

And Organizational Citizenship Behaviour 

Yabesh  Abraham Durairaj Isravel, 

Lakshmi Balakrishnan, Mahalakshmi 

Valliappan, Chitra Devarajalu 

27.  
The Influence Of Corporate Rebranding On Sme's 

Performance 

Lakshmi Balakrishnan, Yabesh Abraham 

Durairaj Isravel, Mahalakshmi 

Valliappan, 

Chitra Devarajalu  

28.  

The Implementation Of Cloud Computing As 

Strategic Technology For Sustainable 

Development Using Regression Analysis 

Venkateswaran  Narayanaswamy 

29.  

Human Resources Practice And Its Impact On 

Employee Satisfaction Of Automobile Industries 

In Chennai 

Raman P 

30.  
Internal Customer Outlook Towards Job Design In 

Chennai Hotels 
M. Beulah Viji Christiana 

31.  
The Impact Of Interest Rates On Option Pricing: 

Moving Beyond Black-Scholes-Merton 

Balaji R, Satheesh Kumar S, Suresh 

Kumar K, Raman P 

32.  

Assessing Internet Addiction Among Indian 

Business Management Graduates Using Young‘s 

IAT 

Sofia Vincent. J, Sudhanthara Rajamalar 

J, Christina Mishael, Swetha Jebamalar J 

33.  
Financial Literacy Among Youngsters In South 

India 

Sindhiya Rebecca A, Sarunya R, Swetha 

B, Varshinee A, Yamini Krishna 

34.  

Exploring The Relationship Between 

Psychological Capital, Employee Engagement, 

Job Satisfaction, Employee Performance And 

Organizational Productivity In The Manufacturing 

Noorul Farhana M R, Sharadha S, 

Sandhiya R, Sakthikumar S, Rajeswari V 
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STUDENTS AND FACULTIES ARTICLES 

 
STAFF ARTICLES              

Media ethics is the subdivision of applied 

ethics dealing with the specific ethical principles 

and standards of media, including broadcast 

media, film, theatre, the arts, print media and the 

internet. The field covers many varied and highly 

controversial topics, ranging from war 

journalism to Benetton advertising. 

 Ethics of journalism 

¶ News manipulation. News can manipulate 

and be manipulated. Governments and 

corporations may attempt to manipulate 

news media; governments, for example, 

by censorship, and corporations by share 

ownership. The methods of manipulation 

are subtle and many. Manipulation may be 

voluntary or involuntary. Those being 

manipulated may not be aware of this. 

¶ Truth. Truth may conflict with many other 

values. 

V Public interest. Revelation of military 

secrets and other sensitive government 

information may be contrary to the public 

interest, even if it is true. However ,public 

interest is not a term which is easy to 

define. 

V Privacy. Salacious details of the lives of 

public figures is a central content element 

in many media. Publication is not 

necessarily justified simply because the 

information is true. Privacy is also a right, 

and one which conflicts with free speech.. 

V Fantasy. Fantasy is an element of 

entertainment, which is a legitimate goal 

of media content. Journalism may mix 

fantasy and truth, with resulting ethical 

dilemmas. Taste. Photo journalists who 

cover war and disasters confront situations 

which may shock the sensitivities of their 

audiences. For example, human remains 

Industry: A Sem Analysis Of Demographic 

Differences  

35.  

Investigating Mental Health Of Senior Secondary 

Students In Chennai Using Adolescent Mental 

Health Literacy Questionnaire (AMHLQ) 

Naseema Fathima M, Lakshmi K, Divya 

S M, Sofia Vincent J 
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are rarely screened. The ethical issue is 

how far should one risk shocking an 

audience's sensitivities in order to 

correctly and fully report the truth.  

¶ Conflict with the law. Journalistic ethics 

may conflict with the law over issues such 

as the protection of confidential news 

sources. There is also the question of the 

extent to which it is ethically acceptable to 

break the law in order to obtain news. For 

example, undercover reporters may be 

engaging in deception, trespass and 

similar torts and crimes.  

¶ Ethics of entertainment media 

¶ Issues in the ethics of entertainment media 

include: 

¶ The depiction of violence and sex, and the 

presence of strong language. Ethical 

guidelines and legislation in this area are 

common and many media (e.g. film, 

computer games) are subject to ratings 

systems and supervision by agencies. An 

extensive guide to international systems of 

enforcement can be found under motion 

picture rating system. 

¶ Product placement. An increasingly 

common marketing tactic is the placement 

of products in entertainment media. The 

producers of such media may be paid high 

sums to display branded products. The 

practice is controversial and largely 

unregulated.  

¶ Stereotypes. Both advertising and 

entertainment media make heavy use 

of stereotypes. Stereotypes may negatively 

affect people's perceptions of themselves 

or promote socially undesirable behavior. 

The stereotypical portrayals 

of men, affluence and ethnic groups are 

examples of major areas of debate. 

¶ Taste and taboos. Entertainment media 

often questions of our values for artistic 

and entertainment purposes. Normative 

ethics is often about moral values, and 

what kinds should be enforced and 

protected. In media ethics, these two sides 

come into conflict. In the name of art, 

media may deliberately attempt to break 

with existing norms and shock the 

audience. That poses ethical problems 

when the norms abandoned are closely 

associated with certain relevant moral 

values or obligations. The extent to which 

this is acceptable is always a hotbed of 

ethical controversy.  

Media and democracy 

In democratic countries, a special relationship 

exists between media and government. Although 

http://en.wikipedia.org/wiki/News_source
http://en.wikipedia.org/wiki/News_source
http://en.wikipedia.org/wiki/Deception
http://en.wikipedia.org/wiki/Trespass
http://en.wikipedia.org/wiki/Torts
http://en.wikipedia.org/wiki/Strong_language
http://en.wikipedia.org/wiki/Motion_picture_rating_system
http://en.wikipedia.org/wiki/Motion_picture_rating_system
http://en.wikipedia.org/wiki/Product_placement
http://en.wikipedia.org/wiki/Marketing
http://en.wikipedia.org/wiki/Stereotypes
http://en.wikipedia.org/wiki/Stereotypes
http://en.wikipedia.org/wiki/Men
http://en.wikipedia.org/wiki/Affluence
http://en.wikipedia.org/wiki/Ethnic_groups
http://en.wikipedia.org/wiki/Taboos
http://en.wikipedia.org/wiki/Values
http://en.wikipedia.org/wiki/Normative_ethics
http://en.wikipedia.org/wiki/Normative_ethics
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the freedom of the media may 

be constitutionally enshrined and have precise 

legal definition and enforcement, the exercise of 

that freedom by individual journalists is a matter 

of personal choice and ethics. Modern democratic 

government subsists in representation of millions 

by hundreds. For the representatives to 

be accountable, and for the process of government 

to be transparent, effective communication paths 

must exist to their constituents. Today these paths 

consist primarily of the mass media, to the extent 

that if press freedom disappeared, so would most 

political accountability. In this area, media ethics 

merges with issues of civil rights and politics. 

Issues include: 

Á Subversion of media independence by 

financial interests.  

Á Government monitoring of media for 

intelligence gathering against its own people. 

See, for example, NSA call database. 

Media ethics and media economics 

Media economics where things such as --

 deregulation of media, concentration of media 

ownership, FCC regulations in the U.S, 

media trade unions and labor issues, and other 

such worldwide regulating bodies, citizen 

media (low power FM, community radio) -- have 

ethical implications. 

Media ethics and public officials 

The media has manipulated the way public 

officials conduct themselves through the 

advancement of technology. Constant television 

coverage displays the legislative proceedings; 

exposing faster than ever before, unjust rulings 

throughout the government process. Truth telling 

is crucial in media ethics as any opposition 

of truth telling is considered deception. Anything 

shown by the media whether print or video is 

considered to be original. When a statement is 

written in an article or a video is shown of a 

public official, it is the original ―truthful‖ words 

of the individual official themselves. 

Intercultural dimensions of media ethics 

If values differ inter culturally, the issue arises of 

the extent to which behaviour should be modified 

in the light of the values of specific cultures. Two 

examples of controversy from the field of media 

ethics: 

Á Google's self-censorhip in China. 

Á The Jyllands-Posten Muhammad cartoons 

controversy in Denmark, and subsequently 

worldwide. 

Meta-issues in media ethics: One theoretical 

question for media ethics is the extent to which 

media ethics is just another topical subdivision 

of applied ethics, differing only in terms of case 

applications and raising no theoretical issues 

peculiar to itself. The oldest subdivisions of 

http://en.wikipedia.org/wiki/Constitution
http://en.wikipedia.org/wiki/Representation_(politics)
http://en.wikipedia.org/wiki/Accountability
http://en.wikipedia.org/wiki/Transparency_(humanities)
http://en.wikipedia.org/wiki/Electoral_district
http://en.wikipedia.org/wiki/Press_freedom
http://en.wikipedia.org/wiki/Accountability
http://en.wikipedia.org/wiki/Civil_rights
http://en.wikipedia.org/wiki/Politics
http://en.wikipedia.org/wiki/NSA_call_database
http://en.wikipedia.org/wiki/Deregulation
http://en.wikipedia.org/wiki/Concentration_of_media_ownership
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http://en.wikipedia.org/wiki/Jyllands-Posten_Muhammad_cartoons_controversy
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http://en.wikipedia.org/wiki/Applied_ethics
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applied ethics are medical ethics and business 

ethics. Does media ethics have anything new to 

add other than interesting cases? 

Similarities between media ethics and other 

fields of applied ethics 

Privacy and honesty are issues extensively 

covered in medical ethical literature, as is the 

principle of harm-avoidance. The trade-offs 

between economic goals and social values has 

been covered extensively in business ethics (as 

well as medical and environmental ethics). 

Differences between media ethics and other 

fields of applied ethics 

The issues of freedom of speech and aesthetic 

values (taste) are primarily at home in media 

ethics. However a number of further issues 

distinguish media ethics as a field in its own right. 

A theoretical issue peculiar to media ethics is the 

identity of observer and observed. The press is 

one of the primary guardians in a democratic 

society of many of the freedoms, rights and duties 

discussed by other fields of applied ethics. In 

media ethics the ethical obligations of the 

guardians themselves comes more strongly into 

the foreground. Who guards the guardians? This 

question also arises in the field of legal ethics. 

A further self-referentiality or circular 

characteristic in media ethics is the questioning of 

its own values. Meta-issues can become identical 

with the subject matter of media ethics. This is 

most strongly seen when artistic elements are 

considered. Benetton advertisements and Turner 

prize candidates are both examples of ethically 

questionable media uses which question their own 

questioner. 

Another characteristic of media ethics is the 

disparate nature of its goals. Ethical dilemmas 

emerge when goals conflict. The goals of media 

usage diverge sharply. Expressed in a 

consequentialist manner, media usage may be 

subject to pressures to maximize: economic 

profits, entertainment value, information 

provision, the upholding of democratic freedoms, 

the development of art and culture, fame and 

vanity.               

MENTALLY STRONG PEOPLE: THE 13 

THINGS THEY AVOID 

For all the time executives spend concerned about 

physical strength and health, when it comes down 

to it, mental strength can mean even more. 

Particularly for entrepreneurs, numerous articles 

talk about critical characteristics of mental 

strength—tenacity, ―grit," optimism, and an 

unfailing ability as Forbes contributor David 

Williams says, to ―fail up.‖ 

However, we can also define mental strength by 

identifying the things mentally strong individuals 

don‘t do. Over the weekend, I was impressed by 

http://en.wikipedia.org/wiki/Medical_ethics
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http://en.wikipedia.org/wiki/Business_ethics
http://en.wikipedia.org/wiki/Privacy
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this list compiled by Amy Morin, a 

psychotherapist and licensed clinical social 

worker,  that she shared in LifeHack. It impressed 

me enough I‘d also like to share her list here 

along with my thoughts on how each of these 

items is particularly applicable to entrepreneurs. 

1.    Waste Time Feeling Sorry for Themselves. 

You don‘t see mentally strong people feeling 

sorry for their circumstances or dwelling on the 

way they‘ve been mistreated. They have learned 

to take responsibility for their actions and 

outcomes, and they have an inherent 

understanding of the fact that frequently life is not 

fair. They are able to emerge from trying 

circumstances with self-awareness and gratitude 

for the lessons learned. When a situation turns out 

badly, they respond with phrases such as ―Oh, 

well.‖ Or perhaps simply, ―Next!‖ 

2. Give Away Their Power. Mentally strong 

people avoid giving others the power to make 

them feel inferior or bad. They understand they 

are in control of their actions and emotions. They 

know their strength is in their ability to manage 

the way they respond. 

3.    Shy Away from Change. Mentally strong 

people embrace change and they welcome 

challenge. Their biggest ―fear," if they have one, 

is not of the unknown, but of becoming 

complacent and stagnant. An environment of 

change and even uncertainty can energize a 

mentally strong person and bring out their best. 

4. Waste Energy on Things They Can’t 

Control. Mentally strong people don‘t complain 

(much) about bad traffic, lost luggage, or 

especially about other people, as they recognize 

that all of these factors are generally beyond their 

control. In a bad situation, they recognize that the 

one thing they can always control is their own 

response and attitude, and they use these attributes 

well. 

5. Worry About Pleasing Others. Know any 

people pleasers? Or, conversely, people who go 

out of their way to dis-please others as a way of 

reinforcing an image of strength? Neither position 

is a good one. A mentally strong person strives to 

be kind and fair and to please others where 

appropriate, but is unafraid to speak up. They are 

able to withstand the possibility that someone will 

get upset and will navigate the situation, wherever 

possible, with grace. 

6. Fear Taking Calculated Risks. A mentally 

strong person is willing to take calculated risks. 

This is a different thing entirely than jumping 

headlong into foolish risks. But with mental 

strength, an individual can weigh the risks and 

benefits thoroughly, and will fully assess the 

http://amymorinlcsw.com/
http://amymorinlcsw.com/
http://www.lifehack.org/articles/communication/13-things-mentally-strong-people-dont.html
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potential downsides and even the worst-case 

scenarios before they take action. 

7. Dwell on the Past. There is strength in 

acknowledging the past and especially in 

acknowledging the things learned from past 

experiences—but a mentally strong person is able 

to avoid miring their mental energy in past 

disappointments or in fantasies of the ―glory 

days‖ gone by. They invest the majority of their 

energy in creating an optimal present and future. 

8. Make the Same Mistakes Over and Over. 

We all know the definition of insanity, right? It‘s 

when we take the same actions again and again 

while hoping for a different and better outcome 

than we‘ve gotten before. A mentally strong 

person accepts full responsibility for past behavior 

and is willing to learn from mistakes. Research 

shows that the ability to be self-reflective in an 

accurate and productive way is one of the greatest 

strengths of spectacularly successful executives 

and entrepreneurs. 

9. Resent Other People’s Success. It takes 

strength of character to feel genuine joy and 

excitement for other people‘s success. Mentally 

strong people have this ability. They don‘t 

become jealous or resentful when others succeed 

(although they may take close notes on what the 

individual did well). They are willing to work 

hard for their own chances at success, without 

relying on shortcuts. 

10. Give Up After Failure. Every failure is a 

chance to improve. Even the greatest 

entrepreneurs are willing to admit that their early 

efforts invariably brought many failures. Mentally 

strong people are willing to fail again and again, if 

necessary, as long as the learning experience from 

every ―failure‖ can bring them closer to their 

ultimate goals. 

11. Fear Alone Time. Mentally strong people 

enjoy and even treasure the time they spend alone. 

They use their downtime to reflect, to plan, and to 

be productive. Most importantly, they don‘t 

depend on others to shore up their happiness and 

moods. They can be happy with others, and they 

can also be happy alone. 

12. Feel the World Owes Them Anything. 

Particularly in the current economy, executives 

and employees at every level are gaining the 

realization that the world does not owe them a 

salary, a benefits package and a comfortable life, 

regardless of their preparation and schooling. 

Mentally strong people enter the world prepared 

to work and succeed on their merits, at every 

stage of the game. 

13. Expect Immediate Results. Whether it‘s a 

workout plan, a nutritional regimen, or starting a 

http://www.forbes.com/sites/victorlipman/2013/11/18/all-successful-leaders-need-this-quality-self-awareness/
http://www.forbes.com/sites/victorlipman/2013/11/18/all-successful-leaders-need-this-quality-self-awareness/
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business, mentally strong people are ―in it for the 

long haul‖. They know better than to expect 

immediate results. They apply their energy and 

time in measured doses and they celebrate each 

milestone and increment of success on the way. 

They have ―staying power.‖ And they understand 

that genuine changes take time. Do you have 

mental strength? Are there elements on this list 

you need more of? With thanks to Amy Morin, I 

would like to reinforce my own abilities further in 

each of these areas today. How about you? 

 

RICHARD BRANSON TO YOUNG 

ENTREPRENEURS: 'JUST DO IT' 

Richard Branson talks about starting an empire in 

his early 20s and learning to take calculated risks. 

Through the decades, entrepreneur Richard 

Branson has not lost that certain wunderkind vibe 

about him and the way he runs his brand. This 

aura makes him especially inspiring to 

entrepreneurs who are looking to start young. 

―Most young people with good ideas … will find 

that 99 percent of people will give them every 

reason why their idea‘s been done before or why 

it‘s not a good idea or why they‘re going to fall 

flat on their face,‖ Branson recently told Inc.‘s 

president and editor in chief Eric Schurenberg 

during an exclusive sit-down interview. ―In the 

end, you have to say, ‗Screw it. Just do it.‘‖ 

At the age of 15, Branson dropped out of high 

school to start his first business, a magazine for 

young activists titled Student.  

Four years later, in 1970, Branson began selling 

records by mail. In 1971, he opened his first 

record store. In 1972, he opened a recording 

studio. In 1973, he started his own record label. 

The Virgin business empire had begun, and 

Branson had not yet turned 24. 

Today, the Virgin Group is a well-regarded global 

conglomerate of about 350 companies, branching 

into the entertainment, travel, and mobile 

industries.  

Not all of Branson‘s big ideas have been 

successful. Virgin Airlines and Virgin Mobile are 

now flagship brands for Branson, but remember 

Virgin Cola? With big risks come big, public 

failures. Branson has a follow-up secret to 

success: determination even when failure seems 

inevitable. 

―If you have enough determination.... It‘s more 

likely that you will succeed because of what you 

learned from the occasions when you didn‘t 

succeed," Branson said. ―The most important 

thing is to not be put off by failure.‖ 

https://www.inc.com/magazine/20050401/26-branson.html
https://www.inc.com/magazine/20050401/26-branson.html
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TOP 5 REASONS WHY ‘THE CUSTOMER 

IS ALWAYS RIGHT’ IS WRONG 

One woman who frequently flew on Southwest 

was constantly disappointed with every aspect of 

the company‘s operation. In fact, she became 

known as the ―Pen Pal‖ because after every flight 

she wrote in with a complaint. 

She didn‘t like the fact that the company didn‘t 

assign seats; she didn‘t like the absence of a first-

class section; she didn‘t like not having a meal in 

flight; she didn‘t like Southwest‘s boarding 

procedure; she didn‘t like the flight attendants‘ 

sporty uniforms and the casual atmosphere. 

Her last letter, reciting a litany of complaints, 

momentarily stumped Southwest‘s customer 

relations people. They bumped it up to Herb‘s 

[Kelleher, CEO of Southwest at the time] desk, 

with a note: ‗This one‘s yours.‘ 

In sixty seconds Kelleher wrote back and said, 

‗Dear Mrs. Crabapple, We will miss you. Love, 

Herb.‘‖ 

The phrase ―The customer is always right‖ was 

originally coined in 1909 by Harry Gordon 

Selfridge, the founder of Selfridge‘s department 

store in London, and is typically used by 

businesses to convince customers that they will 

get good service at this company and convince 

employees to give customers good service. 

However, I think businesses should abandon this 

phrase once and for all — ironically, because it 

leads to worse customer service. 

Here are the top five reasons why ―The Customer 

Is Always Right‖ is wrong. 

1: It Makes Employees Unhappy 

Gordon Bethune is a brash Texan (as is Herb 

Kelleher, coincidentally) who is best known for 

turning Continental Airlines around ―From Worst 

to First,‖ a story told in his book of the same title 

from 1998. He wanted to make sure that both 

customers and employees liked the way 

Continental treated them, so he made it very clear 

that the maxim ―the customer is always right‖ 

didn‘t hold sway at Continental. 

In conflicts between employees and unruly 

customers he would consistently side with his 

people. Here‘s how he put it: 

When we run into customers that we can‘t reel 

back in, our loyalty is with our employees. They 

have to put up with this stuff every day. Just 

because you buy a ticket does not give you the 

right to abuse our employees  
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We run more than 3 million people through our 

books every month. One or two of those people 

are going to be unreasonable, demanding jerks. 

When it‘s a choice between supporting your 

employees, who work with you every day and 

make your product what it is, or some irate jerk 

who demands a free ticket to Paris because you 

ran out of peanuts, whose side are you going to be 

on? 

You can‘t treat your employees like serfs. You 

have to value them ... If they think that you won‘t 

support them when a customer is out of line, even 

the smallest problem can cause resentment. 

So Bethune trusted his people over unreasonable 

customers. What I like about this attitude is that it 

balances employees and customers. The ―always 

right‖ maxim squarely favors the customer which 

is a bad idea, because, as Bethune says, it causes 

resentment among employees. 

Of course, there are plenty of examples of bad 

employees giving lousy customer service but 

trying to solve this by declaring the customer 

―always right‖ is counter-productive. 

2: It Gives Abrasive Customers an Unfair 

Advantage 

Using the slogan ―The customer is always right,‖ 

abusive customers can demand just about 

anything — they‘re right by definition, aren‘t 

they? This makes the employees‘ jobs that much 

harder when trying to rein them in. 

Also, it means that abusive people get better 

treatment and conditions than nice people. That 

always seemed wrong to me, and it makes much 

more sense to be nice to the nice customers to 

keep them coming back. 

3: Some Customers Are Bad for Business 

Most businesses think that ―the more customers 

the better‖. But some customers are quite simply 

bad for business. 

Danish IT service provider ServiceGruppen 

proudly tell this story: 

One of our service technicians arrived at a 

customer‘s site for a maintenance task, and to his 

great shock was treated very rudely by the 

customer. 

When he‘d finished the task and returned to the 

office, he told management about his experience. 

They promptly cancelled the customer‘s contract. 

Just like Kelleher dismissed the irate lady who 

kept complaining (but somehow also kept flying 

on Southwest), ServiceGruppen fired a bad 

customer. Note that it was not even a matter of a 



53 

 

 

 

financial calculation — not a question of whether 

either company would make or lose money on 

that customer in the long run. It was a simple 

matter of respect and dignity and of treating their 

employees right. 

4: It Results in Worse Customer Service 

Rosenbluth International, a corporate travel 

agency since bought by American Express, took it 

even further. CEO Hal Rosenbluth wrote an 

excellent book about their approach called Put 

The Customer Second - Put your people first and 

watchôem kick butt. 

Rosenbluth argues that when you put the 

employees first, they put the customers first. Put 

employees first and they will be happy at work. 

Employees who are happy at work give better 

customer service because: 

¶ They care more about other people, 

including customers 

¶  They have more energy 

¶  They are happy, meaning they are more fun to 

talk to and interact with 

¶  They are more motivated 

On the other hand, when the company and 

management consistently side with customers 

instead of with employees, it sends a clear 

message that: 

¶ Employees are not valued 

¶ Treating employees fairly is not important 

¶ Employees have no right to respect from 

customers 

¶ Employees have to put up with everything 

from customers 

When this attitude prevails, employees stop caring 

about service. At that point, genuinely good 

service is almost impossible — the best customers 

can hope for is fake good service. You know the 

kind I mean: courteous on the surface only. 

5: Some Customers Are Just Plain Wrong 

Herb Kelleher agrees, as this passage From Nuts! 

the excellent book about Southwest Airlines 

shows: 

Herb Kelleher [...] makes it clear that his 

employees come first — even if it means 

dismissing customers. But aren‘t customers 

always right? ―No, they are not,‖ Kelleher snaps. 

―And I think that‘s one of the biggest betrayals of 

employees a boss can possibly commit. The 

customer is sometimes wrong. We don‘t carry 

those sorts of customers. We write to them and 

say, ‗Fly somebody else. Don‘t abuse our 

people.‘‖ 
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If you still think that the customer is always right, 

read this story from Bethune‘s book From Worst 

to First: 

A Continental flight attendant once was offended 

by a passenger‘s child wearing a hat with Nazi 

and KKK emblems on it. It was pretty offensive 

stuff, so the attendant went to the kid‘s father and 

asked him to put away the hat. ―No,‖ the guy said. 

―My kid can wear what he wants, and I don‘t care 

who likes it.‖ 

The flight attendant went into the cockpit and got 

the first officer, who explained to the passenger 

the FAA regulation that makes it a crime to 

interfere with the duties of a crew member. The 

hat was causing other passengers and the crew 

discomfort, and that interfered with the flight 

attendant‘s duties. The guy better put away the 

hat. 

He did, but he didn‘t like it. He wrote many nasty 

letters. We made every effort to explain our policy 

and the federal air regulations, but he wasn‘t 

hearing it. He even showed up in our executive 

suite to discuss the matter with me. I let him sit 

out there. I didn‘t want to see him and I didn‘t 

want to listen to him. He bought a ticket on our 

airplane, and that means we‘ll take him where he 

wants to go. But if he‘s going to be rude and 

offensive, he‘s welcome to fly another airline. 

The fact is that some customers are just plain 

wrong, that businesses are better of without them, 

and that managers siding with unreasonable 

customers over employees is a very bad idea, that 

results in worse customer service. 

So any business needs to put its people first — 

and watch them put the customers first. 

6 TOXIC BEHAVIORS THAT PUSH 

PEOPLE AWAY: HOW TO RECOGNIZE 

THEM IN YOURSELF AND CHANGE 

THEM 

In my line of work, I hear from hundreds of 

people a month, and connect with professionals in 

a more public, open way than ever before. 

Through this experience, I've seen scores of toxic 

behaviors that push people away (including me). 

And I‘ve witnessed the damage these behaviors 

cause – to relationships, professional success, and 

to the well-being of both the individual behaving 

negatively, and to everyone around him or her. 

Let‘s be real - we‘ve all acted in toxic, damaging 

ways at one time or another (none of us are 

immune to it), but many people are more evolved, 

balanced, and aware, and it happens only rarely in 

their lives. 

Whether your toxic behavior is a common 

occurrence, or once in a blue moon, it‘s critical 
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for your happiness and success that you are able 

to recognize when you‘re behaving badly, and 

shift it when it emerges. 

The 6 most toxic behaviors I see every day are: 

Taking everything personally 

In the powerful little book The Four Agreements, 

don Miguel Ruiz talks about the importance of 

taking nothing personally. I teach this in my 

coaching programs and my book Breakdown, 

Breakthrough as well, and there is so much 

pushback. ―Really, Kathy – don‘t take anything 

personally?‖ 

People are toxic to be around when they believe 

that everything that happens in life is a direct 

assault on them or is in some way all about them. 

The reality is that what people say and do to you 

is much more about them, than you. People‘s 

reactions to you are about their filters, and their 

perspectives, wounds and experiences. Whether 

people think you‘re amazing, or believe you‘re 

the worst, again, it‘s more about them. I‘m not 

saying we should be narcissists and ignore all 

feedback. I am saying that so much hurt, 

disappointment and sadness in our lives comes 

from our taking things personally when it‘s far 

more productive and healthy to let go of others‘ 

good or bad opinion of you, and to operate with 

your own heart, intuition and wisdom as your 

guide. So yes – don‘t take anything personally. 

Obsessing about negative thoughts 

It‘s very hard to be around people who can‘t or 

won‘t let go of negativity – when they dwell on 

and speak incessantly about the terrible things that 

could happen and have happened, the slights 

they‘ve suffered, and the unfairness of life. These 

people stubbornly refuse to see the positive side 

of life and the positive lessons from what‘s 

transpiring. Pessimism is one thing – but 

remaining perpetually locked in negative thoughts 

is another. Only seeing the negative, and 

operating from a view that everything is negative 

and against you, is a skewed way of thinking and 

living, and you can change that. 

Treating yourself like a victim  

Another toxic behavior is non-stop complaining 

that fuels your sense of victimization. Believing 

you‘re a victim, that you have no power to exert 

and no influence on the direction of your life, is a 

toxic stance that keeps you stuck and small. 

Working as a therapist with people who‘ve 

suffered terrible trauma in their lives but found 

the courage to turn it all around, I know that we 

have access to far more power, authority, and 

influence over our lives than we initially believe. 

When you stop whining, and refuse to see 

http://www.amazon.com/The-Four-Agreements-Practical-Personal/dp/1878424319/
http://www.amazingcareerproject.com/
http://www.amazon.com/Breakdown-Breakthrough-Professional-Claiming-Passion/dp/1576755592/
http://www.amazon.com/Breakdown-Breakthrough-Professional-Claiming-Passion/dp/1576755592/
http://www.forbes.com/sites/kathycaprino/2013/06/06/how-happiness-directly-impacts-your-success/
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yourself as a hapless victim of fate, chance or 

discrimination, then you‘ll find that you are more 

powerful than you realized, but only if you choose 

to accept that reality. 

Cruelty - lacking in empathy or putting 

yourself in others shoes 

One of the most toxic and damaging behaviors – 

cruelty – stems from a total lack of empathy, 

concern or compassion for others. We see it every 

day online and in the media – people being 

devastatingly cruel and destructive to others just 

because they can. They tear people down online 

but in a cowardly way, using their anonymity as a 

weapon. Cruelty, backstabbing, and ripping 

someone to shreds is toxic, and it hurts you as 

well as your target. I had a powerful learning 

experience about this a few years ago. I came into 

the house one day in a nasty mood, and shared a 

mean, sniping comment to my husband about the 

way a neighbor was parenting her child through 

one of his problem phases. In less than 24 hours, 

that very same issue the parent was dealing with 

came home to roost in my house, with my child. It 

was as if the Universe sent me the message that, 

―Ah, if you want to be cruel and demeaning about 

someone, we‘ll give you the same experience 

you‘ve judged so negatively, so you can learn 

some compassion.‖ And I did. 

If you find yourself backstabbing and tearing 

someone else down, stop in your tracks. Dig deep 

and find compassion in your heart, and realize that 

we‘re all the same. 

Excessive reactivity 

An inability to manage your emotions is toxic to 

everyone around you. We all know these people – 

men and women who explode over the smallest 

hiccup or problem. Yelling at the bank teller for 

the long line, screaming at your assistant for the 

power point error he made, or losing it with your 

child for spilling milk on the floor. If you find that 

you‘re overly reactive, losing it at every turn, you 

need some outside assistance to help you gain 

control over your emotions and understand what‘s 

at the root of your emotionality. There‘s more to it 

that appears on the surface. An outside 

perspective – and a new kind of support – is 

critical. 

Needing constant validation  

Finally, people who constantly strive for 

validation and self-esteem by obsessing about 

achieving outward measures of success, are 

exhausting to be around. Those men and women 

who get caught up in the need to prove their worth 

over and over, and constantly want to ―win‖ over 

their colleagues or peers, are toxic and draining. 
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Overly-attaching to how things have to look and 

be, and to achieving certain milestones and 

accomplishments rather than going with life in a 

more flexible, easy manner, can wear you out and 

bring everyone else around you down . There is a 

bigger picture to your life, and it‘s not about what 

you achieve or fail at today. It‘s about the journey, 

the process, the path - what you‘re learning and 

applying, how you‘re helping others, and the 

growing process you allow yourself to engage in. 

Stop stressing over the particular outcomes like, 

―I need that promotion now!‖ or ―My house has to 

be bigger and more beautiful than my 

neighbor‘s.‖ Your desperate need to prove your 

success and build your self-esteem through outer 

measures of success is (sadly) apparent to 

everyone but you, and it‘s pushing away the very 

happiness outcomes you‘re longing for. 

50 SIGNS YOU MIGHT BE AN 
ENTREPRENEUR 

Entrepreneurs are a unique group of people. Not 

only do they think differently; they act differently. 

They draw on personality traits, habits and mind-

sets to come up with ideas that straddle the line 

between insanity and genius. But just because 

you‘re an original thinker and came up with an 

idea to replace gasoline in cars doesn‘t mean 

you‘re cut out to be an entrepreneur.  

If you ever wondered if you were an entrepreneur, 

check out the following list. You may not have all 

these traits or skills, yet if you have some, this is a 

pretty good indicator that you have what it takes.  

1. You come from a family of individuals who 

just couldn't work for someone else. Your parents 

worked for themselves. Though this isn't true for 

every entrepreneur (myself included), many have 

a family history with one or both parents having 

been self-employed. 

2. You hate the status quo. You‘re a person who is 

always questioning why people do the things they 

do. You strive to make things better and are 

willing to take action on it. 

3. You‘re self-confident. Have you ever met an 

entrepreneur who was pessimistic or self-

loathing? After all, if you don‘t have confidence, 

how can others believe in you?  Most 

entrepreneurs are very optimistic about everything 

around them. 

4. You‘re passionate. There will be times when 

you spend an excessive amount of time and do not 

make a dollar. It‘s your passion that will keep you 

going. 

5. You don‘t take no for an answer. An 

entrepreneur never gives up -- ever. 

https://www.entrepreneur.com/topic/personality
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6. You have the ability to create unlikely 

partnerships from out of nowhere because of your 

ability to connect the dots. People tend to 

gravitate toward you because you are likable. 

Many times this is because of your passion.   

7. You spend more time with your co-founder 

than your spouse or significant other. 

8. You dropped out of college like Bill Gates, 

Steve Jobs and Mark Zuckerberg. 

9. The daily commute to your office is from the 

bedroom to the living room. 

10. You were always a lousy employee and 

probably have been fired a lot. Don't worry; 

you're not alone. I personally have been fired 

several times in my life. Don't take it as a sign that 

you're a bad person. Sometimes it's in your DNA. 

11. You‘ve always resisted authority; that's why 

you've had a problem holding down a job. 

12. You believe that there is more than one 

definition of job security: You realize that your 

job is safe as long as you are in control as opposed 

to relying on a boss who could ruin your career 

after one swift mistake. 

13. Most of your wardrobe consists of T-shirts; 

some you probably got at SXSW. Others display 

your company's name or logo. 

14. You have a competitive nature and are willing 

to lose. You always know that you can do 

something better. 

15. You check GitHub when you wake up in the 

morning. 

16. You ask to be paid in game tickets, shoes or 

whatever else you love. There are just some things 

that are better than money, right? 

17. Your idea of a holiday is a working day 

without anything interfering with the tasks you 

really need to get done. 

18. You‘re unemployable, and there‘s nothing 

wrong with that. Life skills are more valuable than 

the office politics commonly found at 9-to-5 gigs. 

19. You work more than 60 hours a week; yet you 

earned more money at an hourly job when you 

were in high school. 

20. You want to be in control and in command of 

your own company. You typically like overseeing 

most things that go on at your company. 
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21. You see opportunities everywhere. For 

example, you walk into a building and are curious 

about its worth or the companies inside. 

22. The word ―pitch‖ no longer has an association 

with baseball. 

23. Your take a personality test, like one offered 

by the Enneagram Institute, and end up with a 

result calling you a "reformer type," someone 

purposeful, self-controlled and perfectionist. 

24. You recognize that the best seats at your 

favorite coffee shops are those closest to power 

outlets. 

25. You‘re a logical thinker with ideas about how 

to correct problems and the overall situation. 

26. Speaking of problem solving, have you 

checked to see if there's an app for that? Perhaps 

you've already begun to create a business model 

and the software architecture to see if it‘s feasible. 

27. You‘re a people person. You have no problem 

communicating with people. 

28. You regularly quote Steve Jobs mainly to keep 

yourself from falling to pieces. 

29. You sold stuff as a kid like at a lemonade 

stand. Heck, when there were class sales, you 

were probably one of the top sellers.  

30. You get more SMS alerts from people you 

follow on Twitter than from actual friends listed 

in your address book. 

31. You‘re a self-starter, meaning you don‘t give 

up on a project until it‘s completed. 

32. No matter what you do on a daily basis, you 

always think of it in terms of delivering a return 

on investment. 

33. Your dress code is shabby chic and your suit 

is just collecting dust. You prefer T-shirts and 

jeans over a suit any day. 

34. You‘re unrealistic. As an inventor or 

innovator, you kind of have to be this way. 

35. You think outside of the box. If not, what will 

change? 

36. You‘re a charming and charismatic person.  

37. Rules don‘t apply to you. We‘re not talking 

about breaking the law. Instead, you believe in 

efficiency and will bend rules to make things run 

smoothly. 

38. You realize that you can‘t do everything 

alone. You have an idea and can promote it but 

also know that you‘re not skilled at every task of 

running a business. 
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39. You‘re very opinionated. That's another 

reason you got fired a lot. 

40. You‘re unpredictable. As an entrepreneur, you 

know how quickly things can change. Thankfully, 

you're ready and willing to make adjustments. 

41. You enjoy being with a group but don't relish 

much being alone. You probably get most 

energetic when working with groups of more than 

four people. 

42. You‘re determined. You have to make the 

impossible possible. 

43. You have the support of your friends and 

family. These are the people who get you. And 

they‘ll be there to support you along the way. 

44. It‘s normal for you to take a nap under your 

desk to catch up on sleep. After all, getting eight 

hours of sleep sometime between 10 p.m. and 6 

a.m. is antiquated. 

45. You‘ve done the market research. You know 

that just because you have an incredible idea 

doesn‘t mean that it‘s profitable. But you‘ve 

already looked into whether customers will make 

the purchase. 

46. You surround yourself with quality people -- 

not leeches who will bring you down. 

47. You‘re a bit out there. Having the ability to 

create something out of nothing takes a mad-

genius type of person. Remember, people thought 

Albert Einstein was insane before he proved the 

theory of relativity. 

48. Did you ever ask your family, friends or 

significant other to send you a calendar invite so 

that you could talk for all of five minutes? 

49. You believe that your time is worth more than 

money. 

50. During your most recent rant about growth 

hacking, your spouse or boyfriend (or girlfriend) 

totally understood what you were saying.  

Even if you don‘t have all the above traits right 

now, you‘ll probably develop more of them over 

time. After all, being an entrepreneur is a lifestyle, 

not a job or hobby. 

SUCCESS IS BASED ON ATTITUDE AND 

APTITUDE 

 

ñYour attitude, not your aptitude, determines 

your altitude.ò 

Success is something that every individual 

strives to achieve. 

Every single person in the world has their own 

goals and dreams. Young or old, male or female, 

black or white, rich or poor, all have the same 

drive and desire to live life in the best way they 
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see possible. Trying to succeed is an integral 

human behavior that pays no heed to superficial 

and emotional factors. We are built to want 

something more, to improve ourselves, and to be a 

better person than who we were yesterday. How 

does one succeed in life? This is a common 

question that one asks countless times. The 

answer depends on how you view yourself. You 

know yourself more than anybody else. This 

means that you can have the most precise answer 

from within you; and no one else can come as 

close to the correct answer than you can. 

However, there is always something you can do to 

ensure that you do find the answer. 

Attitudes can be likened to a simple engine that 

can either slow you down, or help you move 

forward.  

As simple as it is, it is the only sure method you 

have for being successful in life and in the end, it 

all comes down to how well you manage it. 

Always bear in mind that in the path to success, 

your attitude determines what and how much you 

can do. It is the one responsible for guiding your 

aptitudes, but when infected by pride; it can 

become as useless as an abandoned car left to rust 

and waste through time. Whether you make it or 

not depends mainly on which attitudes you 

possess. For instance, Determination; which you 

learned as a toddler when you got up after each 

stumble. Fortitude, which you discovered as you 

learned to wipe your tears and continue after each 

hurt. Courage; which you acquired as you learned 

to cope with the hazards of your environment, and 

Sociability; which you begin to acquire as soon as 

you talk and communicate with others. Such 

attitudes ensure that as you strive to make your 

dreams come true and as you push to make your 

goals ever nearer, you do so without losing your 

sense of worth. The seed of success lies within 

and what we call maturing is the ever growing 

ability to look inside and find our answers within 

our self. Self knowledge is the fuel that feeds 

positive attitudes. 

Aptitudes come hand in hand with your 

attitudes. Everyone is born with a basketful of 

aptitudes we usually call talents. 

Aptitudes are our potential to learn skills which 

we develop and hone through time. We call it 

growing up. When you learn and begin to utilize 

your talents to take control of your environment, 

you begin weaving a particular set of aptitudes. 

What works, you continue using. What does not, 

you strive to change. However, aptitudes alone 

cannot take you all the way through the path to 

success.  

Run your attitude with humility and you can 

achieve your highest goals and dreams, use 

pride and don’t hope to even see a glimpse of 

them. 
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It is so very easy to weave a net of attitudes that 

lead to failure. This is so because for every 

positive, there is a negative. Fortitude carried to 

excess leads to a conviction that one exists only in 

suffering. Courage can lead to foolhardiness, and 

self knowledge can be infected by hubris, and to 

rigidity that kills creativity. Also, while the 

pursuit of wealth is a given in our world- a 

necessity and an adjunct to survival, it is not the 

ultimate aim. Life should be more than that. In the 

tendency to forget everything else for the sake of 

gathering wealth, failure comes easily. To avoid 

these unfavorable changes, it is imperative that 

you keep your aptitudes in check and never get 

carried away to the point that you don‘t even 

realize your attitude is changing for the worse. 

Achieving success is never an easy feat; rather, 

it demands hard work. 

You have an advantage if you know that your 

success or failure depends on your attitudes. Start 

taking a closer look within and see if you have 

been too focused on what you want to achieve that 

it didn‘t even cross your mind to check if you are 

still truly YOU. If you have, determine what led 

you astray and work hard at finding the correct set 

of aptitudes and attitudes and if you have not, then 

don‘t lose track and continue keeping a close eye 

on yourself. Only you can make your own way to 

success. Have you reflected on your attitudes and 

aptitudes today? 

FACEBOOK AND GREENPEACE FIRM 

FRIENDS IN PROMOTING CLEAN 

ENERGY 

Social networking website Facebook and 

Greenpeace have agreed to become firm friends in 

promoting renewable energy. Facebook and the 

eco-friendly charity are coming together to 

promote the use of renewable energy and its 

generation by utilities and develop energy saving 

programs for Facebook users. 

The move has ended Greenpeace's two-year 

Unfriend Coal Campaign, which encouraged 

700,000 users to lobby Facebook to use clean 

energy instead of coal in its data centres. 

Tzeporah Berman, Co-director of Greenpeace's 

International Climate and Energy Program, says, 

"Greenpeace and Facebook will now work 

together to encourage major energy producers to 

move away from coal and instead invest in 

renewable energy. This move sets an example for 

the industry to follow. 

"This shift to clean, safe energy choices will help 

fight global warming and ensure a stronger 

economy and healthier communities." 

Facebook has promised to use both clean and 

renewable energy power in its data centres and to 

persuade other IT companies to do the same. 

http://www.earthtimes.org/energy/getting-exotic-clean-energy-technology/1918/
http://www.earthtimes.org/energy/researcher-write-energy-saving-computer-languages/583/
http://www.earthtimes.org/energy/researcher-write-energy-saving-computer-languages/583/
http://www.earthtimes.org/climate/climate-talks-bring-progress-fight-against-global-warming/159/
http://www.earthtimes.org/encyclopaedia/environmental-issues/renewable-energy/
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Marcy Scott Lynn, of Facebook's sustainability 

program, says, "Facebook looks forward to a day 

when our primary energy sources are clean and 

renewable, and we are working with Greenpeace 

and others to help bring that day closer. 

"As an important step, our data centre siting 

policy now states a preference for access to clean 

and renewable energy. 

"Another important step will be to work with 

Greenpeace to put the power of our platform to 

use for the environment. 

"Greenpeace has been particularly effective using 

Facebook to spark environmental awareness and 

action, we are excited to work with them to 

explore new ways in which people can use 

Facebook to engage and connect on the range of 

energy issues that matter most to them - from their 

own energy efficiency to access to cleaner sources 

of energy." 

Greenpeace will support Facebook as it continues 

researching energy efficiency and sharing the 

results using its Open Compute Project. 

Casey Harrell, Senior IT Analyst for Greenpeace 

International, says, "Facebook's commitment to 

renewable energy raises the bar for other IT and 

cloud computing companies such as Apple, IBM, 

Microsoft, and Twitter. 

"The Facebook campaign proved that people all 

over the world want their social networks 

powered by renewable energy, and not by coal. 

Greenpeace will continue to measure, report and 

campaign on the sector's progress to green the 

cloud." 

The two groups will promote methods of saving 

energy and using clean energy through Facebook. 

Greenpeace, an independent worldwide 

campaigner that aims to change attitudes and 

actions to help protect and save the environment 

and back peace initiatives, is already the most 

'liked' environmental charity on the social media 

site, involving more than 3.8m users worldwide. 

Greenpeace is an independent global campaigning 

organisation that acts to change attitudes and 

behaviour, to protect and conserve the 

environment and to promote peace. 

Facebook is a leading social website where users 

can link up with 'friends' and show that they 'like' 

charities, interests and businesses. 

 

COMPREHENSIVE PLANNING FOR YOUR 

BUSINESS 

 

http://www.earthtimes.org/business/facebook-wins-friends-aim-boost-clean-energy/2110/
http://www.earthtimes.org/business/facebook-wins-friends-aim-boost-clean-energy/2110/
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                    Planning for a successful business has 

distinct dimensions and you can do a better job if 

you tackle each of these separately. 

                 Firstly, you have to develop your 

general business idea into a viable business 

proposal. Secondly, you have to add specifics to 

the proposal by crystallizing and describing the 

details of what, where, who, when and why. 

Finally, you have to get ready to implement the 

proposal through scheduling the implementation 

steps with details of resource and time 

requirements, and setting milestones to measure 

progress. 

 

The Business Model 

                 Business modeling involves developing 

your initial business idea into a complete business 

proposal that can make money. During this 

process, you answer critical business questions 

such as: 

¶ What value will the business deliver to its 

customers? 

¶ Which specific segment(s) of the 

population constitute the ideal target group 

for this value? 

¶ How will the business be organized to 

create, market and deliver the value? This 

involves deciding upon your specific role 

in the network of suppliers, partners and 

distributors, and identifying the processes 

and activities that you will focus upon 

¶ What resources in terms of know-how, 

people and physical facilities will you 

need to function effectively in the selected 

role and carry out the processes and 

activities? 

¶ What will be the costs involved, and what 

significance will the cost structure have on 

business operations? 

¶ How will the business generate revenues 

sufficient to recover all costs and generate 

a surplus? 

The Business Plan 

                  Once you have clarified the basic 

issues involved for the success of a business 

proposal, you start making specific plans. The 

business plan answers the What, Who, How, 

Where, When and Why questions such as: 

¶ Where will it be located and what are the 

advantages of this location? 

¶ Who are the persons who will manage the 

business? 

¶ What specific products and/or services 

will the business deliver? 

¶ How will the business create, market and 

deliver the products/services? 

¶ What will be the costs of organizing and 

operating the business? 
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¶ How will the money be raised to meet the 

costs? 

¶  What revenues and costs can be expected 

during, say, the first three years of 

operations? 

¶ When will operations turn profitable, and 

what profits can be expected? 

The Project Management Plan 

                   Once the essential requirements of the 

proposed business, particularly funds 

requirements, have been arranged for, the 

business plan is translated into a project schedule. 

The project schedule is a specific and practicable 

action programme that lists: 

¶ A sequence of activities developed after 

considering the need to complete certain 

activities before starting others (you can't 

start on the superstructure until the 

foundation is in place, for example) 

¶ Resource and time requirements for the 

activities, including people, equipment and 

materials 

To Summarize: 

                A business model ensures that your 

business idea has been developed into a complete 

business proposal that can make money. The 

business plan converts the model into a specific 

and detailed action program that can convince 

investors and financiers. The project schedule 

converts the business plan into a series of 

correctly sequenced activities with details of 

resource and time requirements and milestones to 

measure implementation progress.The total 

planning process has the potential to translate 

your vague business idea into a successfully 

operating business on the ground. 

 

INTEGRATE YOUR BOOK MARKETING 

EFFORTS 

 

Overwhelmed by your marketing options? From 

book signings to bookmarks—where does one 

marketing plan stop and the other begin? The 

secret to the most efficient marketing plan is 

integration of your tools. Learn how to align your 

efforts using our steps to book marketing synergy. 

It could not only make your marketing plan more 

efficient, but also save you time and stress. 

Identify 

First, create a list of the marketing tools you are 

using for your book. Marketing tools consist of 

anything you will be using to gain publicity for 
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your book: e-mail campaigns, book signings, 

media kits, Facebook, etc. Add tools that aren‘t in 

your control, such as newspaper interviews or 

book reviews. Don‘t forget to include word-of-

mouth on your list. It is a powerful and free tool 

every author has on their side.   

Don‘t become overwhelmed by the list. Synergy 

does not mean using all marketing tactics at once! 

Take breaks from implementations so you don‘t 

tire yourself—or your audience. 

Set Goals 

Be realistic and specific in your goal-setting. 

Throughout your marketing campaign, all 

decisions and tools need to be focused on 

reaching your goals; making vague goals will 

complicate your plan.  

Spend time creating your goals. Write them down 

and keep them in sight when integrating your 

marketing. Consider how your tools will work 

together to reach your goal instead of how they 

work individually. Imagine marketing your book 

like building a house. The foundation, walls, and 

roof must work together to create the goal: a 

home. 

Start Building 

Your marketing plan has to start somewhere. An 

easy launch point is creating a Web site or social 

media accounts. This allows a space for 

information about you and your book that is 

accessible by anyone, anywhere, at any time. Start 

by inviting friends to visit your sites, and watch 

your audience grow over time. Having a Web site 

or social media account is a useful, easy-to-update 

part of your other marketing tools: book signings, 

newspaper interviews, or e-mail campaigns. 

Announce upcoming book signings, post videos, 

link to newspaper articles, or embed a radio 

interview on your site. Providing connections with 

past media experiences makes you more credible 

and may help with future media opportunities. 

Stay Consistent 

Your image as an author will be more memorable 

if it is consistent. Generally, authors accomplish 

such consistency by using similar themes on their 

Web and print advertisements. Stick with the 

same color scheme, typeface, or page design. 

However, it is also important to stay consistent 

with your values, ideals, and your own identity. If 

you‘re writing for a reason, stay true to it. Use 

every marketing tool to spread a consistent 

message. 

The Secret Ingredient 

Marketing tools can only do so much. A 

successful marketing plan will go nowhere 

without the secret ingredient: hard work. Picture 

again the metaphoric house. A hammer and nails 

can‘t build a house themselves; similarly, 

marketing tools won‘t help you reach your goal 

unless you make them work for you. 
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The sometimes difficult but worthwhile task at 

hand is easier when you use your tools. 

STUCK IN HR!  

So you wanted to be in HR ever since college and 

now you‘ve finally landed your dream job in 

some well reputed organization. But now that 

you‘re into it, you find that your daily tasks are 

performed in the same manner as they‗ve been 

done for ages. Your personal role is limited and, 

sometimes, you feel that HR doesn‘t have a 

considerable role in the company‘s main agendas. 

If they prioritize, HR Issues always come second 

when it boils down to deciding the future strategy 

for the company. 

In these situations most HR professionals look to 

other – mostly senior people or those who have 

authority to look into HR stuff and show 

direction. They don‘t think of taking the initiative, 

because doing so would be equivalent to 

challenging the status quo. It‘s common not to 

think of doing things or saying things that would 

put the other person in a slightly uncomfortable 

situation, especially when the other person is 

more powerful or senior. We avoid this because 

we want to avoid the hassle of explaining and 

defending our point of view. So we end up doing 

the same things without changing a bit and we 

also keep on feeling sorry for ourselves that we 

chose this field. We put all the blame for things 

not being worked out the way they should on 

higher management, but we don‘t realize that it‘s 

us, the HR professionals, who have specialized in 

the field and who should bring about change. 

Unlike what most people think, being an HR 

Professional is a challenge. This is especially true 

for a workplace in Pakistan where HR is still 

evolving and where most of the HR practices 

don‘t meet the standards of what others consider 

best practices. I‘m not talking about MNCs that 

surely follow popular international practices. I‘m 

talking about companies that are big enough in 

size while still being at a developmental stage 

where they are unsure about accepted HR 

philosophies and practices. 

So for all those people who think that they have 

HR inclinations in them but also think that HR is 

dull , boring or that there is no thrill and 

competitiveness in the field … you are mistaken. 

This is actually an opportune time to make your 

mark, as you have a big playground in front of 

you to play in. For example, how many ―certified‖ 

OD professionals do we have out there …and 

what effort is going into developing 

psychometrics in the South Asian context. I can‘t 

see any. What we typically cite are western 

studies carried out according to their norms and 

culture. For that matter, I can‘t even find HR 

professors in universities who have concrete 

http://www.hrmtoday.com/featured-stories/stuck-in-hr/
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industry experience and who can present unique 

case studies developed in a Pakistani perspective. 

Recently, a well known telecom‘s HR head in 

Pakistan got notice for criticizing and proving that 

certain agile work models are not possible. When 

are we going to come out of the stereotypical 

thinking that HR is supposed to keep a check on 

people and their work at all times? Why don‘t we 

consider trusting them? 

In my opinion, there‘s a lot of excitement and fun 

that awaits and would welcome you if you want to 

walk on the path of change and the breaking of 

mental barriers. But it takes guts. Lots of 

competencies are required; even more than what 

you expect from an extraordinary marketer or 

finance person. HR professionals don‘t only need 

to have emotional intelligence, interpersonal skills 

and candor, they also have to have the 

temperament of business leaders who have drive, 

ambition and a will to bring results. Of course an 

HR person should be empathetic and sensitive 

towards others, but they should also not be afraid 

to get confrontational when it comes to 

convincing business leaders regarding HR 

decision they believe – along with the support of 

logical thinking, reasoning and business data – 

will favor the company. 

Following this path will challenge your 

intellectual abilities and give work to your 

creative sense. If you are able to streamline even 

one HR process and to bring it up to the level of 

international standards, the feeling of 

accomplishment is enough to push you to do 

more. 

So my friends, HR is not everyone‘s cup of tea. 

It‘s for those who are ready to take the challenge 

of being a little different from the rest, who can 

draw the line between being empathetic and being 

a door mat, and who have the ability to deal with 

the complexity of multiple issues. All senior HR 

professionals that I know are strategic thinkers, 

with a sense of urgency and responsibility that 

carried them to where they are now. What they 

often lacked, though, is the ability to sell their 

ideas to other business leaders and the guts of 

making difficult and unpopular decisions; 

possibly lending credence to research showing 

that most HR professionals have a need to be 

liked. Perhaps the important lesson is determining 

the times you need to make some people dislike 

you for going in the right direction. 

Roll up your sleeves! It‘s time to polish some of 

your long forgotten abilities and start challenging, 

convincing and inspiring as an HR person. I 

guarantee that if you do, you won‘t feel stuck in 

HR anymore. Rather, you will feel satisfied, 

thrilled and accomplished during the process. 

Happy journey! 
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RECESSION – THE SILVER LINING 

 

The latter half of 2008 seems to have witnessed a 

loud setting over the global economy. Call it the 

Global slowdown or simply ―The Recession‖. 

Recession has indeed created havoc in many a 

life. It has given more mental misery to many than 

any disease. Almost everyday newspapers and 

channels seem to scream pay-cuts, mass lay-offs 

and shutdown of companies. Not a single industry 

seems to have escaped form its clutches. Still, as 

every cloud does, this too, has a silver lining to it. 

Recession has reversed a long forgotten tradition 

of saving of money. As given the current 

generation, a big make over from that of an 

expenditure savvy, living life by the day 

generation to a thrifty cautious generation is being 

witnessed. FDs, RDs seem to be the rule of the 

day. 

Recession has affected the real estate badly but 

the silver lining is that the astronomical land and 

apartment rates seem to have come down to more 

realistic numerical values making it affordable for 

many. 

 

The once bustling, money-minting restaurants 

find it difficult even to break even. The good part 

is people have started brushing up their coking 

skills. Now, people will discover the long 

forgotten taste of healthy home made food. 

The Entertainment Industry, especially the small 

screen, seems hardly affected. 

 In fact people seem to prefer watching movies 

over television rather than in expensive 

multiplexes. It is not just good for the purse but 

also for family members as it brings them closer. 

The Global slowdown has changed the tourism 

scenario form exotic abroad to exploring rural 

India. 

In my opinion, recession could be called a global 

awakening rather than a global slowdown. No one 

knows what the future holds. Our present has to 

be an investment for the future. Even a bird that 

flies a hundred miles has to come down to land 

from time to time. It does not mean that the bird is 

not going to fly again. Things will look up soon. 

You will be flying again…. Higher and higher but 

if you happen to ever land again make sure the 

ground below is strong and stable. 

HOW TO SUCCEED AS A YOUNG 

MANAGER 

Before the age of 28, Aaron McDaniel had been 

appointed regional vice president at a Fortune 10 

company.  He has managed over 100 people and 

has been responsible for a variety of job functions 

from business development to network 

operations.  I asked Aaron, who now writes the 

Young Professional‘s Edge blog, for his top tips 

for how to succeed as a manager who is younger 

than or the same age as most of your direct 

http://ypedge.wordpress.com/
http://ypedge.wordpress.com/
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reports.  Here are some of his key 

recommendations: 

Don't Readily Reveal Your Age 

Don‘t make references to college or other things 

that show your team you are younger than (or the 

same age as) they are. Instead of describing your 

experience by highlighting the amount of time 

you have worked, emphasize the concrete results 

you have achieved.  You will be more likely to be 

taken seriously. 

Set and Maintain Expectations 

Especially with a younger manager, people like to 

see how much they can get away with, so sit down 

with your team and outline your expectations at 

the very beginning.  It is also important to 

understand what your team‘s expectations are of 

you. 

Be Present and Inclusive 

Considering all you have to do, it‘s tempting to 

move into your managerial ivory tower.  

However, by being physically around your team, 

you will make your employees feel noticed and 

valued.  It‘s particularly important to ask your 

staff for ideas based on their experience, and then 

implement these whenever you can.  If you have 

to make a difficult decision that affects everyone, 

bring the whole team into the conversation. 

Remove Obstacles 

One of your primary roles is to remove obstacles 

that are hindering your team from achieving an 

optimum level of success.  The best way to do this 

is by listening and keeping a pulse on what is 

going well from your team and what is not.  By 

taking the Jerry Maguire "help me help you" 

approach, you will be able to fix issues and build 

positive momentum. 

Leverage Your Energy and Ideas 

Take advantage of the fact that younger managers 

tend to bring a higher level of enthusiasm to the 

job.  Leverage your ideas for making work more 

fun and your team more efficient – the more 

creative the better!  

 

ELECTRONIC WASTE: ENVIRONMENTS 

NEXT BIG THREAT 

 

 

E- WASTE 

 

E-waste may be defined as discarded computer, 

office electronic equipment‘s, mobile phones, TV, 

refrigerators etc. The term ñwasteò is a material 

which is dumped by the buyer rather than 

recycled. The term ñe-wasteò means surplus 

electronics. 

An estimate of 50 million tons of e-waste is 

produced each year. According to the report by 

UNEP (United Nation Environment Program) 
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titled ―recycling from e-waste to resources‖ the 

amount of e-waste being produced could raise by 

500% over the next decade in some countries like 

China, India etc. 

USA is the world leader in producing e-waste 

about 3 million tons every year. China is the 

second producer, about 2.3 million tons every 

year. USA discards 30 million computers every 

year and Europe discards 100 millions of mobiles 

every year. Processors are most frequently 

outdated and are more likely to become e-waste. 

 

THE INDIAN SCENARIO 

While the world is marveling at the technological 

revolution, countries like India are facing an 

imminent danger. E-waste of developed countries, 

such as the US, dispose their wastes to India and 

other Asian countries. A recent investigation 

revealed that much of the electronics turned over 

for recycling in the United States ends up in Asia, 

where they are either disposed of or recycled with 

little or no regard for environmental or worker 

health and safety.  

Major reasons for exports are cheap labour and 

lack of environmental and occupational standards in 

Asia and in this way the toxic effluent of the 

developed nations 'would flood towards the world's 

poorest nations. The magnitude of these problems is 

yet to be documented. However, groups like Toxic 

Links India are already working on collating data 

that could be a step towards controlling this 

hazardous trade.  

It is imperative that developing countries and 

India in particular wake up to the monopoly of the 

developed countries and set up appropriate 

management measures to prevent the hazards and 

mishaps due to mismanagement of e-wastes.  

REASON FOR E-WASTE 

 

• Rapid changes in technology 

• Changes in media 

• Falling price  

• Planned obsolescence  

 

HAZARDOUS E-WASTE 

 

• Mercury 

• Sulphur  

• Cadmium 

• Lead 

 

NON-HAZARDOUS E-WASTE 

 

• Tin 

 

• Copper 

• Aluminium 

• Iron 

• Nickel 

• Zinc 

 

 

E-WASTE MANAGEMENT  

It is estimated that 75% of electronic items are 

stored due to uncertainty of how to manage it. 

These electronic junks lie unattended in houses, 

offices, warehouses etc. and normally mixed with 
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household wastes, which are finally disposed off 

at landfills. This necessitates implementable 

management measures.  

In industries management of e-waste should begin 

at the point of generation. This can be done by 

waste minimization techniques and by sustainable 

product design. Waste minimization in industries 

involves adopting:  

¶ Inventory management 

¶ Production-process modification 

¶ Volume reduction 

¶ Recovery and reuse (recycling)  

HYGIENIC FOOD & MANAGEMENT IN 

PANIMALAR 

As we know that the weightage of Hygienic food 

and education is same for all students. For 

student, it is good to have green vegitables, milk, 

etc… In panimalar engineering college, There is a 

seprate and proper management for food. The 

management should have enough number of 

staff‘s and member along with the management 

team to take care of this responsibility, and they 

do so. 

In this institution, we have two hundreds masters 

along with sik supervisors. At a time there is more 

than 800 students to have lunch or dinner and the 

management is capable of handling this. To do so, 

all master used to start their work by night 1‘o 

clock itself. Daily almost 10 packets of rice of 

each75kg per each being used to prepare such 

large volume of meals. Daily thirteen hundreds 

litre of milk is used to purchased for four 

thousands five hundreds students. 

They use all branded ingredents while 

preparingfor meals like sunflower refine, 

Aashirwad salt etc… Along with all these 

activities they are so punctual so that students can 

get food at time. Taste of food and time 

management is so enough for the student. 

As it is said that: 

― A good food leeds to good mind 

A good mind leeds to good mankind!!!!!‖  

After putting lots of effort, finally students are 

getting a nice meal with milk each and every day. 

 

ARE YOU A JUMPER OR A PLANNER? 

There appears to be two types of small business 

owners: people who jump right into running their 

business and marketing their products and 

services with little or no planning, and those who 

plan a strategy -- and a service or product design -

- before they ever dream of offering it to the 

public. 

Is one better than the other? Yes and no. 
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Planning often allows you the time to brainstorm 

and think through possible scenarios before you 

commit your time, energy and money into your 

business idea. Ninety-five percent of the time, I 

advocate planning, especially if you‘re starting a 

new business or launching a new product or 

service. The time you spend with research and 

working through possible alternatives, as well as 

the time you spend thinking about how you might 

handle worse-case scenarios, will reap huge 

rewards later on. On the other hand, over-planning 

often leads to inaction. A phrase I love that sums 

it up is, ―Analysis Paralysis‖ -- the inability to 

move forward on a project because you feel you 

don‘t have all the facts, and the unwillingness to 

move forward until you‘re 100% sure of 

success. Every self-employed person will tell you 

that there‘s no such thing as being 100% sure of 

anything. 

There is a place for jumping in the world of small 

business. Jumping allows you to be flexible, and 

to ride the wave of enthusiasm and 

passion. Jumping allows you to be 85% sure and 

then go for it. Good Jumping is action, combined 

with knowledge, courage and trust. 

So when is jumping okay? Jumping is okay if 

you‘ve already got a solid business foundation 

underneath you. This means that your finances are 

in order, you‘ve already got a working business 

model that brings in reliable income and steady 

administrative processes that support your next 

great adventure. Jumping is okay if you‘ve done 

as much research as you can and have a good 

sense that your project is advisable, even if you‘re 

not 100% certain of its success. 

In the end analysis, a combination of planning and 

jumping is required of all self employed 

people. The key is to find a balance point. 

 

SUSTAINABLE TRANSPORT 

Sustainable Transport is sometimes known as 

Green Transport and it is any form of transport 

that does not use or rely on dwindling natural 

resources. Instead it relies on renewable or 

regenerated energy rather than fossil fuels that 

have a finite life expectancy. For this reason it 

is said to have a low or a negative effect on the 

environment since it makes use of energy 

sources that are sustainable. 

Walking, cycling and sailing are excellent 

examples of sustainable transport. 

A fuel-hungry world 

http://www.earthtimes.org/business/google-invests-green-transport-shweeb-plugless-power/587/
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Until relatively recent times very little 

consideration was given to the sustainable 

sources of energy for transport, or for the 

efficient use of clean fuels. In many parts of the 

developing world this is still the case and high 

levels of pollution continue to be tolerated. 

It is estimated that every year various forms of 

transport consume between 20% and 25% of 

the world's energy and this significantly 

contributes to the increasingly high levels of 

greenhouse gases that continue to be released 

into the atmosphere. 

Information about greenhouse gases (GHGs). 

It can't last forever 

There are now around 750 million cars in the 

world and predictions are that if the present 

trend continues, the number will double in the 

next 30 years. All but a very few are powered 

by petroleum-based fuel. 

In 1900 there were just a few thousand cars in 

the world but as numbers increased, so did the 

demand for oil. Estimates suggest that during 

the 20thcentury about half of the world's 

accessible oil deposits were used up. 

It is only relatively recently that people began 

to be concerned about future oil supplies. A 

combination of political unrest in major oil 

producing areas like the Middle East, combined 

with the fact that reserves are running out in 

areas such as the US, has heightened this 

concern and had the combined effect of 

focusing the mind on seeking alternative energy 

sources, and pushing up prices. 

Added to that, during the last few years people 

have simply become more environmentally 

conscious. Whereas before, in many people's 

eyes the resources of the world were simply 

there to be made use of, there is now an almost 

universal appreciation of the fact that the 

world's resources will not last for ever and that 

once they are gone they are gone for good. 

What are the alternatives? 

In many areas there have been moves to 

encourage people to use public transport 

networks rather than travelling by car. Cycling 

has also gained in popularity, both as a means 

of maintaining fitness, but also because it is a 

cheap and often swift form of transport. 

There have been moves to introduce cleaner 

and more fuel-efficient means of urban 

transport. There have been experiments using 

different types of fuel and there has been much 

effort and progress made in the development of 

so-called ''green vehicles''. 

http://www.earthtimes.org/energy/biofuels-tipped-fuel-transportation-sector-2050/777/
http://www.earthtimes.org/energy/biofuels-tipped-fuel-transportation-sector-2050/777/
http://www.earthtimes.org/encyclopaedia/environmental-issues/pollution/
http://ghgi.decc.gov.uk/
http://www.earthtimes.org/going-green/cycling-environment-2011-climate-ride-nyc-washington-dc/813/
http://www.earthtimes.org/going-green/cycling-environment-2011-climate-ride-nyc-washington-dc/813/
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Hybrid vehicles have been developed as an 

alternative to conventional cars. These are 

gaining in popularity. Generally they are of a 

hybrid design, combining an internal 

combustion engine with an electric engine. 

Other vehicles run on natural gas and some are 

electrically powered. 

Hybrid electric vehicle (HEV). 

Biofuel: Biofuels have also become very 

popular in some areas. Bioethanol is made by 

fermenting plant materials and biodiesel is 

made from vegetable oils, animal fats or 

recycled grease. In 2008 biofuels provided 

1.8% of the world's transport fuel. One of the 

problems is that bioethanol production relies on 

the cultivation of large amounts of plant 

material often on land that was formally 

tropical rain forest, or on land that would 

otherwise have been used to produce food. 

Solar power is another possible future option, 

but this will depend on a technical leap in the 

conversion rates of the photovoltaic (PV) cells 

that convert sunlight into electricity. Battery 

power would be required at nighttime or when 

there was no sun during daylight periods. More 

detail on solar powered cars and solar 

transportation as a method of sustainable 

transport. 

Hydrogen can be used to power future 

transportation. This might in fact be the power 

of the future because hydrogen is the most 

common element in the Universe. Power can 

either be through the use of electric motors 

powered by fuel cell technology or by improved 

internal combustion engines. In both cases 

emissions would be zero. Hydrogen power is 

currently prohibitively expensive, but progress 

is being made in the technology to achieve this. 

A big challenge is to source the hydrogen from 

renewable resources. Honda has produced the 

first 'commercial' hydrogen powered vehicle in 

the form of the Honda FCX Clarity, although 

this has limited availability. 

Nuclear power was once advocated as the 

clean alternative to coal, oil and gas for 

generating electricity and for producing 

hydrogen through electrolysis. A number of 

accidents at nuclear plants, together with the 

inherent problem of dealing with large amounts 

of radioactive waste, has led many countries to 

reconsider this method of power generation. 

Looking to the future 

Transport is a vital part of our everyday life. 

The prevailing 20thcentury view was to rely on 

fossil fuels for most of our transport needs and 

to ignore any consequences. In the 21stcentury 

http://www.earthtimes.org/scitech/bigger-hybrids-roll/223/
http://www.afdc.energy.gov/afdc/vehicles/electric_basics_hev.html
http://environment.nationalgeographic.com/environment/global-warming/biofuel-profile/
http://www.earthtimes.org/energy/solar-cells-future/1403/
http://www.earthtimes.org/energy/solar-cells-future/1403/
http://www.personal.psu.edu/users/j/r/jrs5004/Solar_Transportation.htm
http://www.personal.psu.edu/users/j/r/jrs5004/Solar_Transportation.htm
http://www.earthtimes.org/energy/hydrogen-economy-draws-closer/1885/
http://www.earthtimes.org/green-blogs/eco-friendly-gadgets/honda-fcx-clarity-zero-emission-hydrogen-powered-16-apr-11/
http://www.earthtimes.org/encyclopaedia/environmental-issues/nuclear/
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we have woken up to the fact that there is a 

need for us to care for the world around us. 

No matter ho confident a person is, everyone 

experiences fear. You may know consciously 

that you're experiencing fear, or your actions 

might be showing you that subconsciously fear 

is the culprit: procrastination, feeling stuck, 

overwhelmed or out of control. Perhaps you're 

feeling envious of others, or becoming a 

perfectionist suffering every time you make a 

mistake. 

What Story is Scaring You? 

Jack Canfield says, "Figure out how you're 

scaring yourself. Then acknowledge that you 

are creating your fear and you'll start to triumph 

over it." Most fear is based on a future event, 

something that's not even happening right this 

moment. We picture this future event and 

frighten ourselves much like going to a horror 

movie. We imagine all kinds of outcomes that 

may or may not ever take place. 

One way to figure out how you scare yourself is 

to listen to your self-talk. Take a moment and 

write the answers to these questions: 

Learned Fears 

We were not born with these fears. Our past 

experiences and people in our lives have taught 

us how to be afraid of the future and about our 

ability to meet it successfully. Sometimes we 

make generalizations about life because of one 

bad experience. 

Mark Twain said, "The cat, having sat upon a 

hot stove lid, will not sit upon a hot stove lid 

again. But he won't sit upon a cold stove lid, 

either." 

Change Your Self-Talk 

What if you changed the way you talk to 

yourself? What if you remembered all the times 

in your life when you were able to accomplish 

what you set out to do, big or small? What if 

you thought back to all the times you were 

scared and still took action? 

Affirmations are a statement of what you want 

to be true. But sometimes using affirmations 

feel false, because the affirmations talk about a 

future truth.  

Instead, consider overcoming your limiting 

beliefs by using what David Gershon and Gail 

Straub call Growing Edge affirmations, writing 

and using statements that are true and that still 

move you towards what you want. Instead of 

the affirmation, "I am a successful small 
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business owner making a 6-figure income," use 

a Growing Edge affirmation, such as, "I am 

capable of finding people who can teach me 

what I need to know," or "I try a new marketing 

technique each month and chart the results." 

See? These modified affirmations are still 

positive, still motivational. And once you've 

mastered that Growing Edge statement, you can 

modify it again to keep you moving forward. 

Just keep the affirmation truthful AND 

challenging. Don't write an affirmation that's 

too easy or too hard…you will sabotage 

yourself. Write affirmations that are 

challenging: they make the hair stand up on the 

back of your neck, ones that feel like you are 

reaching and growing, but that also feel 

completely possible. Remember this mantra: 

challenging but do-able. 

Remember… 

It's okay to feel fear. But don‘t let it stop you 

from moving forward. Tell yourself: I feel 

scared, but I'm capable of moving one step 

forward today towards my goals and dreams, 

because it's more important for me to be happy 

and successful than it is for me to allow myself 

to wallow in my fear and tell myself scary 

stories. 

Helen Keller says, "Life is either a daring 

adventure or nothing. Security does not exist in 

nature, nor do the children of men as a whole 

experience it. Avoiding danger is no safer in the 

long run than exposure." 

We can't know what the outcome of any 

endeavor will be. But we do know if we allow 

fear to keep us stuck, the outcome will not be 

what we want. 

You deserve to have everything you want in 

life, to have a rich, rewarding, meaningful and 

happy lifetime. Live a Daring Adventure!  
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