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From The From The Editor’s Desk……………. 

Greetings! Wishing everyone a great and successful 

academic year 2024. 

 

The Department steps into the 23rd academic year  

with grace. The Department is proud to bring out its 

eighteenth Volume, first Issue of PEC MBA 

Newsletter gearing towards growth, innovation and 

continuous improvement. With key focus on quality 

improvement, innovative practices and placement 

record the Department has also succeeded in 

producing a very good academic result.  Guest 

lectures, industrial visits and active participation of the 

students in management programmes, seminars and 

conferences in other renowned institutions is sure to 

have a dominant role in igniting the minds of the 

budding managers. 

 

With best wishes, 

                                               Anish B                                                    

Chief Editor 
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VISION 
Emerge as a leading business school by empowering the next generation of managers to be globally 

adept, innovative, and industry-ready, while fostering responsibility and contributions to the nation. 

MISSION 
• M1: Foster critical thinking and decision-making in managerial aspirants through quality 

education. 

• M2: Cultivate industry-ready leaders, blending professional competence with intellectual 

acuity. 

• M3: Empower students to master diverse managerial skills and competencies across 

functional areas. 

PEOs of the Department 

• PEO1: Shall possess a robust understanding of core business practices, enabling them to 

adeptly analyze situations and strategize effectively in decision-making. 

• PEO2: Shall be well-versed in emerging technologies and will acquire the skills necessary to 

meet evolving industry competencies. 

• PEO3: Shall be equipped with a comprehensive perspective, empowering them to tackle 

complex business challenges through innovative solutions. 

• PEO4: Shall have leadership prowess, a strong ethical foundation, and a lifelong commitment 

to learning. 

Program Outcomes of MBA Department 

• PO1: Domain Knowledge - Apply knowledge of management theories and practices to solve 

business problems 

• PO2: Problem Analysis - Foster analytical and critical thinking abilities for data-based 

decision making 

• PO3: Leadership - Ability to develop value-based leadership ability. 

• PO4: Environmental Sustainability - Ability to understand, analyze and communicate global, 

economic, legal and ethical aspects of business. 

• PO5: Team Collaboration - Ability to lead themselves and others in the achievement of 

organizational goals, contributing effectively to team environment. 

• PO6: Life Long Learning - Display commitment to continuous learning in all functional 

management domains in a technology-based environment. 

• PO7: Ingenious Skills - Ability to prioritize and demonstrate resourcefulness in taking up 

challenging assignments in a dynamic organizational context. 

• PO8: Social Responsiveness and Ethics - Ability to understand the significance of social 

responsibility and ethics values in business for its long run sustainability in a competitive scenario. 

 



 
STUDENT’S CONTRIBUTION 

 
 

            PREETHISA K 

SMAC – A NEW APPROACH FOR 

BUSINESS TRANSACTIONS 

As we enter a new digital age, coded 

information surrounding people and companies 

aligned with the internet of things will reshape how 

we live and work. Yet another four-letter word called 

social, mobile, analytics and cloud which is 

gripping the information technology.  Leading 

software vendors see an integrated SMAC to change 

the way companies do business in future. 

SMAC will be the platform that will enable 

organizations to drive consumerization of 

technology, including Enterprise IT. Early adopters 

of SMAC stack would have a clear competitive edge 

in their line of business. It will become the new basis 

of competition, helping organizations build new 

business and operating models.  

Today, there are over 4.5 billion mobile 

subscribers and over 2.5 billion Internet users, and 

the world has already entered the post-digital era. 

There are over 1 billion social media subscribers 

globally, who are already disrupting traditional 

models of marketing and selling. The mobile Internet 

users in the country are expected to grow from 4.1 

million users in 2009 to 164.8 million in 2015 at a 

CAGR of 85 percent. 

SMAC collectively is considered to be a 

multi-billion dollar opportunity, globally for the IT-

BPO vendors. The enterprises are increasingly 

adopting these technologies, as they become more 

agile with information sharing within organization 

and seek more insights about their customers to serve 

them better.  

In 2012, SMAC approximately contributed 

about 20 percent of the total ICT spending and they 

are collectively, growing at about 18 percent year-on-

year, i.e. around six times the rate of the rest of the IT 

industry. At this rate it is expected that these 

technologies will become 80 percent of the total 

spending by 2020. 

The impact that SMAC can have on making 

businesses agile in today's fast changing world is 

undeniable. It helps in instant availability of 

information & intelligence and importantly, enables 

immediate action based on this intelligence gained. 

However, it is important to ensure these solutions are 

implemented as strategic initiatives and not as point 

solutions, to gain the maximum from any SMAC 

initiative. 

SMAC technology will help companies to 

move into high-margin businesses due to its global 

reach, low overheads and high availability. All IT 

firms would like to propose solutions that highlight 

how and what to change and provide advice, 

guidance and some technical recommendations on 

how to modernize your business in line with new 

opportunities and challenges. 

SMAC has become mainstream for the top 30 

per cent of any industry. If you look at the insurance, 

retail and healthcare industries, it has become 

absolutely mainstream. In a manufacturing company, 

if SMAC is applied as an integrating force with the 

suppliers and subcontractors, the company will 

become much more efficient. SMAC is becoming 

mainstream for companies in the consumer facing 

side of the business, as they pursue increased 

efficiency and innovation in that side of the business, 

but that is also slowly changing even in the B2B 

(business-to-business) segment as well. 

Smarter people are the reason for innovation 

in SMAC. They are forcing companies to change. 

The rate of change in technology is accelerating 

tremendously and people are much more 

technologically-savvy when they enter organizations. 

The corporate culture is changing to accommodate 

new technology and smarter people than they were 

10 years back. Digital transformation has been 

around for two years now and everybody realizes that 

SMAC is the way of the future. It does make sense to 

wait and watch to see what’s happening with 

technology. 

Business leaders need to be cautious of advancement 

in this stack and should not miss the bandwagon, as 



this technology stack in coming years will transform 

the way they run their businesses. So, this stack has 

high potential to disrupt their IT landscape. They 

should carefully evaluate and analyze the impact 

from each of these technologies on their software 

applications and adopt accordingly. However, there is 

no immediate adoption need to act in haste, but a 

careful impact analysis is required. Especially for 

enterprise applications, the impact of this entire stack 

is not high - only Cloud and Analytics will have 

some impact. 

 

MANAGEMENT MANTRAS 

 (1)  “When i started, i viewed my job as three 

main areas: vision and strategy of the company, 

development and recruitment of the team to 

implement that vision and strategy, and the need to 

communicate all of the above. Within about four or 

five years I realized there was something that many 

of us do not understand when we take a leadership 

role: culture. Great companies have very strong and 

great cultures. A huge part of a leadership role is to 

drive the culture of the company and to reinforce it. 

The other thing that has changed dramatically is [a 

shift] from command and control to collaboration and 

teamwork. It sounds easy to do, but it’s hard, because 

you are trained that way in M.B.A. school, in law 

school. Around 80 to 90 percent of the job is how we 

work together toward common goals, which requires 

a different skill set.” 

-John Chambers (Cisco) 

(2)  “As the CEO, my job is to create a climate of 

success for our people and inspire them to achieve 

the vision we have created for our business. That's 

really the true essence of leadership. At the end of the 

day, it all comes down to execution. As i mentioned 

earlier, vision without execution is simply 

daydreaming for effective leadership especially in 

these times of challenge, there can be no substitute 

for strategic thinking and tireless, relentless 

execution. There can be no alternative for attracting 

and retaining the absolute best people to lead and 

creating a dynamic environment for them. And there 

can be no job more important than communicating 

effectively with your customers and all your key 

stakeholders.” 

. Suddenly his game drops and before you know it 

Jimmy White has stormed back to level with 

Wattana. In the last frame, Wattana just falls apart 

and White wins the championship 8-7! 

Asked later what happened, Wattana said that his 

mind wandered to a particular street in Bangkok and 

of a £200,000 house he wanted to buy for his mother. 

“So, here he was, in the finals, but his mind was 

several thousand miles away. By the time he regained 

his focus it was too late,” explains Geeth Sethi. 

 

But the young Wattana went back and put in 

continuous practice for next five years. During 1997, 

the same Wattana, ready for another final at British 

Open, is told just before he is to play that his father 

has been shot dead in Bangkok! Wattana goes on to 

play, all focus and concentration, emotions in check; 

he demolishes his opponent in just one hour, that too 

five frames to nil and then gives vent to his feelings! 

That's the power of concentration. 

 

James Wattana, says Sethi, constantly reined in his 

mind. “You need to rein in your mind even when the 

pressure is on, even though you heard disturbing 

news; you need to concentrate on what you need to 

do.The mind is a funny thing, it has a mind of its own  

This tells us, concentration can improve with 

constant habits and training. Concentration will be 

required to retain ones focus while reaping success 

and also to bring back the lost focus due to failures. 

We all have the ability to concentrate. But at times 

our thoughts are scattered, and our minds race from 

one thing to another. To deal with such times, we 



need to learn and practice concentration skills and 

strategies. To concentrate, we have to learn a skill, 

and as with any skill this means practice repeated day 

after day until we achieve enough improvement to 

feel that we can concentrate when we need to. 

 

Our ability to concentrate depends on : 

 

1. Our Commitment : We need to make a personal 

commitment to put in the effort needed to do the task 

in the way which we realistically plan to do it. If we 

just play at it in a half-hearted manner then it is much 

more difficult to take the task and ourselves 

seriously. 

 

2. Our Enthusiasm for the task : If we are interested 

in the task and enjoy doing it, then we find it easy to 

motivate ourselves to start. Once started, our feelings 

of involvement in the activity keep us going - we 

want to do it. 

 

3. Skill at doing the task : Knowing how to do 

something gives confidence that our efforts will be 

successful, so we don't have to deal with anxiety 

whether this will work or not. Anxiety tends to 

impair concentration. 

 

4. Our Emotional and physical state : When we are in 

good physical condition - i.e. feeling rested, relaxed 

and comfortable - and our emotions are calm, then 

we tend to be positive about things. This in turn 

raises self-esteem. 

 



EVENTS 
Muperum Vizha 
 

     With the usual fanfare, grandeur and glitz Panimalar 

Engineering College celebrated its Muperum Vizha. It’s a 

red lettered day for Panimalar Engineering College since 

three mega events are clubbed together- Annadurai’s Birth 

Anniversary, Teachers Day and College Anniversary. A 

special debate with active participation of the students is  

the highlight of the occasion. The occasion also marked the   

disbursement of cash awards to staff members who had 

secured creditable results. 

 
GUEST LECTURES 
 

       The following guest lectures were conducted  during 

the period   JANUARY – JUNE 2024 

S.No Areas/ Field of GL Speaker 

1.  

 

 
Insights on Social 

Analytics For 

Business 

 
Dr. T.A. Swetha  

Margaret 

2.  

 

 
 

“Maxellence” – 

Managerial 

Excellence 

 
 

Mr. S. Arun Kumar 

Devay 

 

3.  
Communication 

Etiquette  

 

Dr. Amos Gamaleal 

David 

4.  Bizz Insights  Mr. Ganesh Kumar 

 
 

MUPERUM VIZHA 
 

 
 

 

 

 
 

 

 

 



 

 I SEMESTER TOPPERS 
The following students secured  toppers in Semester 

examination  (January- 2024) 

NAME OF THE STUDENT CGPA RANK 

KEERTHANA G 9.267 

I 
PRETHISHAA K 9.267 

JACULINE K 9.167 

II 
JOAN ALOSIA MARY S 9.167 

PRAMARAMBIGAI V J 9.133 

III RESHMA PRINCY A 9.133 

VEENA C S 9.133 

 
 

III SEMESTER TOPPERS 

The following students are the toppers in the III Semester 

Examinations  (January- 2024).  

 

NAME OF THE STUDENT CGPA RANK 

SRIPRIYA S 9.27 I 

ASIQA SHAREEN M 9.26 II 

SWETHA K 8.84 III 

 

 
 

 

 

 

 

 

 

 

I & III SEMESTER TOPPERS 

 

 
SRIPRIYA S     

 RANK I 

 
ASIQA SHAREEN M 

RANK II 

 

              

 
SWETHA K  

RANK III 

 

 
KEERTHANA G 

RANK I 

 

 
 

JACULINE K  

RANK II 

 

 
 

PRETHISHAA K 

RANK I 

 

                

 

 

AISWARYA.N  

RANK 22 

RESHMA PRINCY A 

RANK : III 

VEENA C S      

RANK : III 
 



 

 

STUDENT PARTICIPATIONS 
 

 
EVENT 

NAME OF THE 

INSTITUTION 

1.  

ZEST'24 held 

on 20th 

January, 2024 

M.O.P 

Vaishnav 

College for 

Women, 

Chennai 

2.  

Bsmart Case Study 

Challenge 

21th January, 2024 

Business Standard 

3.  
Tech Fusion Ventures 

29th January, 2024 
Amet University 

4.  
QUEST 24  

22nd February 2024 

SRM IST  

  Ramapuram 

5.  
Ignita 2024 

27th February 2024 

Anna University Chennai 

- 600025 

6.  
Matrix 

28th February 2024 

Veltech Ranagarajan 

Chennai 

7.  
AAROHAN 2.0 11th - 

15th  March  2024 

ATLAS  Skill Tech  

University, Mumbai 

8.  

A National Level 

Management Fest   

26th April 2024 

Easwari Engineering 

College, Ramapuram 

9.  

NATIONAL INTER- 

COLLEGIATE MEET 

ATHLON 30th  April 

2024 

SRM INSTITUTE OF 

SCIENCE & 

TECHNOLOGY  

RAMAPURAM 

10.  
DAKSHA 24  

27th May 2023 

SSN SCHOOL OF 

MANAGEMENT 

CHENNAI 

  

  

  

  

GUEST LECTURE 2024 

 

 
 

 

 

 
 

 

 



  

  

  

INTERNATIONAL CONFERENCE 2024 
 

The Department of Master of Business Administration organized 

7th International Conference on 22nd and 23rd March, 2024 titled 

“Pheonixes on Emerging Current Trends in Materials, 

Manufacturing , Management Practices and Construction 

Technologies PECTEAM 2K24. PECTEAM is the premier 

platform for Researchers to share their new and innovative ideas 

in management through high quality peer reviewed papers.The 

guest of honor was Mr.K.G.Suresh kumar , CTS Project. Four 

sessions were conducted and each session was awarded best 

paper with a memento and a best paper certificate to the 

student’s participants. 

 

  

 

Title of the Paper Name of the Author 

Metaverse Integration 

In Indian Accounting: 

Opportunities, 

Challenges, And 

Privacy Considerations 

Jayasree.K, 

Jayavignesh.M, 

Surya.M, 

Jayavignesh.M, 

Sivavignesh.R, 

Solaivalavan.P 

Employee Engagement 

And Organizational 

Performance: Strategies 

For Enhancing 

Workplace Satisfaction 

Yuvasri Venkatramanan 

R, Omprakash Soman S, 

Rohan M, 

Monish Anto P 

P,Sethupathi Raja M 

Application Of Google 

Bard For Stock Market 

Predictions: Qualitative 

Analysis 

Thavasi A, Vallarasu E, 

Vikram C, Vikram P, 

Vignesh N 

The Influence Of 

Language Acquisition 

On Pursuing Advanced 

Education In Foreign 

Countries. 

Lavanya.K ,Lavanya.S, 

Noorthasleema.A, 

Shafia 

Farheen.M.H,Mrs.J.Sofi

a Vincent 

Brand Image Analysis: 

Applying 

Convolutional Neural 

Networks For Image Dr.D.Chitra 

             

INTERNATIONAL 
CONFERENCE 2024 

 

 

 
 

 

 

 
 

 



Recognition And 

LSTM For Brand 

Sentiment Analysis 

Gamification And 

Incentive Strategies As 

Workforce Efficiency 

Boosters In Modern 

Workplace 

Dr. M. Beulah Viji 

Christiana 

Unveiling The Art Of 

Operations 

Management: 

Streamlining Processes 

For Efficiency And 

Excellence Dr.N.Venkateswaran 

The Impact Of 

Technology On 

Socialization - Promote 

Loneliness Or 

Connectedness 

Lakshmi B, Anusurya B, 

Bhuvana K 

Kaviya A, Kavika B 

The Current Trend Of 

Artificial Intelligence 

In Digital Marketing – 

An Overview 

Dr.H.Mickle Aancy, 

Bhuvaneshwari V, 

Hemalatha G, 

Kavyashree V, 

Kavithashri R.P 

A Study On Impact Of 

Russia-Ukarine War 

On Indian Businesses  

Swetha V P, 

Priyadharshini V , 

Nandhinee S, Shamreen 

Fathima A 

Impact Of The Us 

Market Factors On The 

Indian Stock Market  

Anishpaulose.P, Riyas 

R, Keerthivasan B, 

Yashwanth K, Sofia 

Vincent J  

Exploring The Trend: 

Genz’s Unique 

Perspective On 

Destination Wedding  

Subhiksha D, Vidhyas 

Shree B, Sowmiya 

Lakshmi P V, Swathi N, 

Veena C S  

Consumer Perception 

On Apparel Industry 

Among College 

Students 

Jaculine K, Janani B, 

Janani D, Janani M, 

Dr.H. Mickle Aancy 

Blockchain Powered 

Internet Of Things 

Security 

Jai Vigneshwar , 

Janarthanan, Livingston 

, Saravanan, Samuel 

Comparison Between 

Celebrity And Non 

Celebrity  

Deepika, Joan, Irish & 

Amarvanjitha 

Predictives Analysis In 

Marketings 

Jayasree.K,Manoj.R,San

thosh.T,Pradheep 

Kumar.N,Shreeman.T 

             

INTERNATIONAL 
CONFERENCE 2024 

 

 

 

 
 

 

 



Women kind tycoons 
Deepika, ,Ancy ,Harini , 

Jayapratha 

Factors Influencing 

buyer behavior. 

Soniya.,Reshma,Promitt

ha,Rajasri, 

Shireen Fathima 

Training and 

development in sbi 

Sanjoay Saravanan, 

Nithish.S, Sharan.S, 

Shireen Fathima.S 

Investigating Mental 

Health Of Senior 

Secondary Students In 

Chennai Using 

Adolescent Mental 

Health Literacy 

Questionnaire 

(AMHLQ) 

Naseema Fathima M, 

Lakshmi K, Divya S M, 

Sofia Vincent J 

A Study On Perception 

Of Nutraceuticals 

Among College 

Students 

A.Priyadharshini, 

G.Thenmozhi, 

M.Sowndarya, 

N.Padmashri, J.Sofia 

Vincent 

Impact Of Hybrid 

Work Environment 

On It Employees – 

A Study With 

Reference To 

Chennai City 

Shireen Fathima S, 

Merlin D, Dharshini G,  

Kaviya K 

Assessing The 

Relationships Between 

Green Human 

Resource Management 

Practices, Individual 

Green Values, 

Innovative 

Performance And Job 

Satisfaction: A 

Structural Equation 

Modeling Analysis 

Mahalakshmi V, Beulah 

Viji Christiana M, 

Hariharan E K S, 

Raevanth Jegath R V 

Revolutionizing Rural 

Transportation: "The 

Role Of Bus Tracking 

App In Improving 

Mobility And 

Connectivity In 

Remote Communities" 

Kamalesh A,  Hemanth 

Kumar, Hariharen V, 

Dinesh M , Lokesh P 

Influencer Marketing Chitra D, Lakshmi B, 

                       

STUDENTS ACTIVITIES 
 

 

 

 
 

 

 



 
 

 
 
 
 

 
 
 
 
 
 
 
 
 
 

 

 

 

 

 

 

Effectiveness: An 

Empirical Study Of 

Key Dimensions And 

Their Impact On 

Consumer Attitudes 

And Purchase 

Intentions 

Hariharan E K S, 

Keerthika R, Krishma P 

A Study On Consumers 

Opinion Towards 

Acquisition Strategies 

At Gearbox And 

Hydraulics 

Manufactures, 

Mickle Aancy H, Sakthi 

Haritha S, Mahisha 

Varthini C, Swetha E  

GUEST LECTURE 2024 
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